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1. HAYUYHHU ITYBJINKALIUN

1.1 HAYYHM NOYBIUKAIOUU B WU3JAHUA, KOUTO CA PE®EPUPAHU U
NHAEKCUPAHU B CBETOBHOMU3BECTHHU bBA3U JAHHHM C HAYYHA
NHOOPMALUA

1. Nikolova-Minkova, V. (2022). Bulgarian and Foreign Trademark Activity in Bulgaria and
Bulgarian Trademark Activity Abroad for the Period 2000-2019. — Economic Studies
(Ikonomicheski Izsledvania), 31 (2), pp. 173-196. (Scopus)

IIpencraBeHara crynusi pasniexia Bb3MOKHOCTTA MapKOBaTa aKTUBHOCT Jla CE€ H3I0N3Ba Karo
MHJIMKAaTOp 3a ChCTOSHUETO Ha OM3HEC cperara.

OO0eKT Ha HACTOAIIOTO U3CIEABAHE € PaBHATA 3aKpUiIa Ha MapKHUTE.

[Ipenmer Ha u3cienBaHEeTO € ObiArapckara U 4y)kKJIECTpaHHATa MapKOBa aKTUBHOCT Ipe3 Nepuoia
2000-2019 r. 1 B3amMHaTa OOBBP3aHOCT MEXKAY MapKOBaTa aKTUBHOCT M CHCTOSHHETO Ha OM3HEC
cpexnara.

Ilenta Ha HacTosmiaTa paspaborka e: B pamkure Ha mepumoma 2000-2019 r. ga ce wum3ciemsa
CBbCTOSHUETO M JMHAMMKara Ha ObJrapckara M 4y>KAE€CTpaHHaTa MapKoBa aKTUBHOCT B bbirapus,
n3MepeHa ChC 3asBEHH U PETUCTPUPAaHU MapKU; 1a C€ YCTAaHOBH BIMSHUETO BEPXY MapKOBaTa aKTUBHOCT
Ha perlaMEHTHPAHUTE 3aKOHOBU IIPOMEHU B 00J1aCTTa HAa MapKUTE, U HA HENIPEIBUIUMHI HKOHOMHUYECKU
IPOMEHH; J1a C€ aHAIN3UPa CHIIECTBYBAHETO HAa B3aUMHA 00BbP3aHOCT MEK/Y MapKoBaTa akTUBHOCT U
CBCTOSIHUETO Ha Om3Hec cpeaata. I[lepronbT Ha M3ceABaHE BKIIOYBA ABAJECET TOAWHH, NMPE3 KOUTO
MOXe Aa ce HaOmofaBa BIMSHUAETO Ha Ba)KHHM MKOHOMHYECKH CHOWUTHS KaTO MPHUCHEIUHSIBAHETO HA
brearapus keMm EBpomnefickus cpro3 mpe3 2007 1. u CBeToBHATa HKOHOMHYECKa Kpu3a mpe3 2008-2009 1.
ToBa mo3BonsiBa Aa ce oT4eTEe AMHAMUKATa B MapKoBaTa akKTHBHOCT CIIPSAMO T€3H KOHKPETHU ChOUTHSA U
Jla ce pa3KpHe ChIIECTBYBA JIM BPb3Ka MEXIy MapKOBaTa aKTUBHOCT U U3MEHsIIaTa ce Ou3Hec cpena.

Xwunote3ara Ha aBtopa €: ChblecTByBa B3aMMHA OOBBP3aHOCT MEX]y MapKoBaTa aKTUBHOCT U
yCIIOBUsATA Ha OM3HEC cpejara 3a pa3BUTHE HA IPEANPUATHATA.

B pesynTar Ha u3cnenBaHeToO € MOKa3aHa TUHAMHUKAara B Obirapckara M 4y>KIeCTpaHHaTa MapKoBa
akTHBHOCT B bbirapus 3a neprona 2000-2019 r., kakto u Obarapckara MapkoBa akKTUBHOCT B Uy>KOHMHA.
Pasrenanu ca HAKOM OT ChIIECTBYBAILUTE 10 MOMEHTA HAIIPABJICHUS B U3CJICABAHUATA 332 MAapKUTE U
TSIXHATa POJIsl Ha MHIUKATOP 33 ChCTOSHUETO Ha CpeaTa 3a pa3BUTHE HA MPEeNNpUITHATA. YCTaHOBEHA €
e(eKTHBHOCTTA Ha BIMSHUETO BHPXY MapKoBaTa aKTUBHOCT Ha PErNIAMEHTUPAHUTE 3aKOHOBH MPOMEHU
npe3 u3cielBaHus epuos B o0nacTTa Ha Mapkute. II0TBbpAEHO € ChIIECTBYBAaHETO HA BPb3Ka MEKAY
MapKoBaTa akTUBHOCT U ChCTOSHUETO Ha OM3HEC cperara.




The presented study examines the possibility to use trademark activity as an indicator of the state of
the business environment.

The object of this study is legal protection of trademarks.

The subject of the study is the Bulgarian and foreign trademark activity over the period 2000 — 2019
and the mutual commitment between trademark activity and business environment.

The purpose of this study is to: within the period 2000-2019 to investigate the state and dynamics of
Bulgarian and foreign trademark activity in Bulgaria, measured with trademark applications and
registered trademarks; establish the impact of legislative changes on trademark activity in trademarks
and unpredictable economic changes; analyze the existence of mutual commitment between trademark
activity and the state of the business environment. The study period includes twenty years during which
the impact of important economic events such as the accession of Bulgaria to the European Union in
2007 and the Global economic crisis in 2008-2009. This allows the dynamics of trademark activity to be
considered compared to these specific events and reveal a link between trademark activity and the
changing business environment.

The author’s hypothesis is: There is mutual commitment between trademark activity and the business
environment for business development.

As a result of the study, the dynamics in Bulgarian and foreign trademark activity in Bulgaria for the
period 2000-2019, as well as the Bulgarian trademark activity abroad, are shown. Some of the existing
directions in the trademark research and their role as an indicator of the state of the environment for the
development of enterprises are examined. The effectiveness of the influence on the trademark activity
of the regulated legal changes during the research period in the field of trademarks has been established.
The existence of a link between trademark activity and the state of the business environment has been
confirmed.

2. Nikolova-Minkova, V. (2022). The Trademark Application Activity in Bulgaria According to
the Nice Classification and Economic Sectors for the Period 2010-2020. — Economic Studies
(Ikonomicheski Izsledvania), 31(7), pp. 109-141. (Scopus)

Hacrosimara cryaust mpencTaBs ChCTOSHHUETO M JMHAMUKaTa Ha OBJIrapckata W 4yXKIeCTpaHHA
MapKoBa aKTUBHOCT B bhiirapusi, n3aMepeHa upe3 KIIacoBeTe Ha 3asBeHUTe Mapku 3a iepuoja 2010-2020.

OO0eKT Ha TPOyYBAHETO € IIpaBHATA 3aKpHiia Ha MapKHTE.

Cy0eKT Ha MPOyIBAHETO € MapKOBaTa 3assBUTEIICKa aKTUBHOCT B brirapus 3a mepuoma 2010-2020 u
BpPB3KaTa ¥ ¢ UKOHOMUYECKHUTE CEKTOPH U UKOHOMUYECKH JICHHOCTH.

OcHoBHaTa 11e11 Ha ITpoy4uBaHeTo ¢: B mieproaa 2010-2020 na ce u3ciaenBa CbCTOSHUETO U CTPYKTypara
Ha MapKoBara akTHBHOCT B Bbirapus, m3mepeHa upe3 Oposi KiacoBe, NMOCOYCHH B 3asiBICHHATA 3a
perucTpaiysi Ha MapKy U Jia C€ YCTAHOBST MPUOPUTETHUTES UKOHOMUYECKU CEKTOPU U MKOHOMHYECKH
neiiHocty B benrapus. B Ta3u Bpb3ka, Ha 0CHOBATa Ha ChINESCTBYBAIIH U3CJICABAHUS B 00JIACTTa, aBTOPHT
amanTupa u npwiara CucreMa 3a IPUYHCISIBaHE HA KIIACOBETE HAa CTOKUTE M yciyrute mo Hurckara
knacupukanys kbM Kiiacudpukanusara 3a MKOHOMHYIECKH JIeHHOCTH. Bpb3kara mMexay Obirapckara u
yyXJAecTpaHHaTa MapKOBa aKTHBHOCT € U3cienBana U upe3 KopenannoneH ananus Ha panrosete (Panros
anamu3 o CrimpMan — RSp) 1 MeTOI Ha CpaBHEHUETO.

Oo6xBarsT Ha msciensaneto (2010-2020) mosBoisBa HaOIIONEHME HA IPOTHYAININATE M3MEHEHUS B
CTPYKTypara Ha MapKoBaTa akTHBHOCT 3a MPOBIDKUTEIICH IEPUO]T OT BpEME H MIPEA0CTaBsS Bb3MOXKHOCT
3a pa3KpHBaHE Ha CHIICCTBYBAIIUTE BPH3KA M B3aUMO3aBHUCHUMOCTH MEXIy Obirapckara u
YyXJIeCTpaHHATa MapKOBa 3asIBUTEJICKA aKTUBHOCT B bbirapusi.

Pabornara xumore3a e: ChIIeCTBYBa BUCOKA CTENICH Ha CHBIAJICHUE MEXIYy KOHIICHTpAIUATA Ha
KJIACOBETE HAa MapKOBaTa aKTHBHOCT OT OBJITAPCKU M UYXKJCCTPAHHU 3asBUTENU M0 MKOHOMUYECKHU
CEKTOpY U WKOHOMHUYECKU JICHHOCTH, T.€. UyXKJCCTPAaHHATa 3asBUTEIICKA aKTUBHOCT € HACOUCHa KBbM
UKOHOMHYECKH CEKTOPH U JICHHOCTH, B KOMTO OBJIrapcKara 3asiBUTEJICKA aKTUBHOCT € IT0-BUCOKA.




Bb3 ocHOBa Ha MpoOBEeNEHHTE aHAIM3W, TOJYYEHHTE pPE3yJATaTd Morar Ja ce H3IOoN3Bar 3a
uHGOPMAIIMOHHO 00e3IeuaBaHe Ha YIPABACHCKH PELICHHS, IPHU pa3paboTBaHe Ha IIIOCTHH OH3HEC
CTPATETUH U 32 MO-BUCOKA €(DEKTUBHOCT MPHU U3TPAXKAAHE HA CTPATETUUTE 3a YIPABICHUE HA MapKUTE,
a ChIIO TaKa | 3a MPOCIeAsIBaHe PA3BUTHETO HA NKOHOMUYECKHUTE CEKTOPU B BhIIrapusi B KOHTEKCTa Ha
ObJrapckara v 9y>kJecTpaHHaTa MapKoBa aKTUBHOCT.

This study presents the state and dynamics of Bulgarian and foreign trademark activity in Bulgaria
as measured by the NICE classes of the trademark applications for the period 2010-2020.

The object of this study is legal protection of trademarks.

The subject of the study is the trademark applicant activity in Bulgaria over the period 2010-2020
and its relationship with economic sectors and economic activities.

The main objective of the study is: in the period 2010-2020 to study the state and structure of
trademark activity in Bulgaria, measured by the number of classes indicated in the applications for
registration of trademarks and to establish the priority economic sectors and economic activities in
Bulgaria. In this regard, based on existing research in the field, the author adapts and applies a System
for concordance between the Nice classes to the Classification of Economic Activities. The relationship
between Bulgarian and foreign trademark activity was also studied through Spearman’s rank correlation
analysis (Rsp) and Comparison method.

The scope of the study (2010-2020) allows monitoring of the ongoing changes in the structure of
trademark activity for a long period of time and provides an opportunity to reveal the existing links and
interdependencies between Bulgarian and foreign trademark applicant activity in Bulgaria.

The working hypothesis is: There is a high degree of coincidence between the concentration of the
classes of trademark activity by Bulgarian and foreign applicants by economic sectors and economic
activities, i.e. the foreign application activity is aimed at economic sectors and activities in which the
Bulgarian applicant activity is higher.

Based on the conducted analyses, the results obtained can be used for information provision of
management decisions, in the development of comprehensive business strategies and for higher
efficiency in building trademark management strategies, as well as for tracking the development of
economic sectors in Bulgaria in the context of Bulgarian and foreign trademark activity.

3. Nikolova-Minkova, V. (2023). Bulgarian and Foreign Patent Activity in Bulgaria and
Bulgarian Patent Activity Abroad by Technological Areas and Fields for the Period 2010-2021.
— Economic Studies (Ikonomicheski Izsledvania), 32(5), pp. 82-114. (Scopus)

Karo wHAMKaTop 3a TEXHOJIOTWYHHUTE IPOMEHH B WKOHOMHUKATa, IIATCHTUTE H3pas3sBaT WU
n300peTrareicKus MOTEHIMA Ha KOHKPETHA JIbpKaBa Jla U3M0JI3Ba 3HAHUETO U Jia To Tpancdopmupa B
MOTCHIIUATHA UKOHOMUYECKH TTOJI3H.

B Ta3u BpB3Ka, OCHOBHATA 1€ HAa U3CJICIBAHETO €: Ype3 aHaIN3 Ha ObITapcKaTa U gyKJIecTpaHHaTa
MaTCHTHA aKTUBHOCT B bbirapus u Objirapckara maTeHTHa akTUBHOCT B Uy KOuHA 3a ieproaa 2010-2021
Jla Ce OIpeNiei ChCTOSHUETO U JUHAMUKATA HA TIATCHTHA aKTUBHOCT; JIa CE Pa3KpHUAT TCHIICHIIUUTE Ha
TEXHOJIOTHYHO Pa3BUTHE — MO OMPEACIICHN TEXHOJIOTMYHHM OOJIACTH W HAMPABICHUS W IO JbPKaBU
MATEHTONPUTEIKATEIIH.

OOekT Ha W3CIIeIBAHEC B HACTOAMIATa pa3pabOTKa € Pa3BUTHETO Ha OTICITHHUTE TEXHOJOTHYHHU
00JacTH ¥ HaINpaBJICHUS.

[IpenMer Ha M3ciefBaHe ¢ ObArapckara M 4yXJIeCTpaHHATa NATEHTHA aKTUBHOCT B bharapus 3a
nepuomaa 2010-2021.

AHanu3bT Ha MMATEHTHATA aKTUBHOCT B Bbirapus (HallMoHATHA U YyK/ISCTpaHHA) IIIe TIO3BOJIH 1A CE
W3TOTBAT U3BOJIU U MTPOTHO3H 32 TEXHOJIOTUYHUTE Bb3MOKHOCTH, Pa3KPUBAIIH CE KAKTO Npe]] ObIrapcKu
U 9yXJIeCTpaHHH (GUPMU, TaKa U 3a JIbpKaBaTa KarTo IsUI0.




B pesynrar Ha wu3crmeAaBaHETO ca Pa3KpUTH TEHACHIMUTE HA TEXHOJOTHYHO pa3BUTHE TIO
TEXHOJIOTUYHH 00JIaCTH U HAIIPaBIIEHUs, TI0 IbPXKABU MaTEHTONPUTEXKATeNn. Pa3rienanu ca u HIKOU OT
CBIIECTBYBAILUTE TCHACHIIUU B MATEHTHUTE W3CICABAHUSA U POJSATA HA MATCHTUTE KaTO MHIUKATOP 3a
TEHJCHIIMNUTE Ha TEXHOJOTHYHU U3MEHEHHUS B MKOHOMHUKATA.

3HaYMMOCTTa Ha H3CIENBAHETO € Ja Ce pasliefa poiiiTa Ha TaTeHTHTE 3a pa3KpuUBaHE Ha
TEHICHIIMUTE Ha TEXHOJIOTHYHO Pa3BUTHE, a CHIIIO TaKa Jia IOCTABU OCHOBUTE Ha OBJICIIH 3aIBJIO0OYCHU
U3CIICABAHUS IO BBIIPOCA.

As an indicator of technological change in the economy, patents also express the inventive potential
of a specific country to exploit knowledge and transform it into potential economic benefits.

In this regard, the main goal of the study is: through an analysis of the Bulgarian and foreign patent
activity in Bulgaria and the Bulgarian patent activity abroad for the period 2010-2021, to determine the
state and dynamics of patent activity; to reveal the trends of technological development — in certain
technological areas and directions and by patentee countries.

The object of research in this paper is the development of individual technological areas and
directions.

The subject of research is the Bulgarian and foreign patent activity in Bulgaria for the period 2010-
2021.

As a result of the research, the trends of technological development by technological areas and fields,
by country patentees, were revealed. Some of the existing trends in patent research and the role of patents
as an indicator of trends of technological change in the economy are also examined.

The significance of the study is to consider the role of patents in revealing trends of technological
development, and to lay the foundations for future in-depth research on the issue.

1.2 HAYYHU NOYBIUKAIUU B HEPE®EPUPAHU CIIMCAHUSA C HAYYHO
PEINEH3UPAHE UJIN B PEJAKTUPAHU KOJIEKTUBHHN TOMOBE

4. T'eopruesa, P., B. HukonoBa-MunkoBa. (2019). CtpykTypa U IMHAMHKa Ha TAaTEHTUTE 3a
n3ooperenus B bearapus 3a nepuoaa 2001 — 2018. Hayuno npunoxHo cnimcanue Ha Chio3a Ha
uzo0perarenute B bwuirapus ,, Mzo6pemenus, Tpancgep, Unosayuu“, 4(25), c. 3 — 15, ISSN
1313-9657

Pa3pa60TKaTa € NIOCBCTCHA HAa U3CJICABAHEC Ha 6’BJ'II‘3.pCKaTa " 9YKACCTPAaHHA NMATCHTHA aKTUBHOCT B
Boarapus, nuzmepena upe3 Opoil mareHTn 3a nzobpereHus, 3a mnepuoga 2001-2018 r. IlpoBenenu ca
AHAJIM3W Ha CTPYKTypara W AWMHaAMHUKaTa Ha IMaTCHTOBAHETO MW Ca Pa3sKpUTH TEHACHUOHUUTE Ha
TEXHOJOTHYHO Pa3BUTUEC 110 TCXHOJIOTUYHHN obnactu u HaIpaBJICHUA — KJIaCI/I(I)I/IKa]_II/IOHHI/ITe UHIOCKCH Ha
MC)K}_IYHHPOI[HaTa IHaTCHTHAa KJ'IaCI/I(l)I/IKaLII/IH. B®3 ocHOBa Ha PE3YITATUTEC U OLCHKUTC OT aHAJIM3UTEC Ca
HalpaB€HHU CbOTBECTHU U3BOJAU U ITPOTHO3HU.

HacTosImoTo maTeHTHO Mpoy4yBaHE IMOKa3Ba Pa3HOOOPa3HHTE BB3MOXKHOCTU M LENEChOOPa3HOTO
M3II0JI3BaHe HA IaTEHTHATa CTAaTUCTHUKA B KaU4eCTBOTO M Ha MKOHOMMYECKH WHAWKATOPp IMPU aHAJIM3 Ha
TCXHOJIOTUYHO Ppa3BUTUC IO TCXHOJOTUYHH obmactu HaIlpaBJICHU!A. I/ISCHCHBHHCTO MOXE da C€
M3II0J13Ba KaTo ITOJIe3€H MHCTPYMEHT IpH WHOOPMAIIOHHOTO o0e3reuaBatne Ha YIPaBICHCKA PEIICHHUS,
HAaCOYCHU KbM MOHUTOPHHTA HAa TCXHUYCCKUS MMPOrpeC U KbM HAYUYHO-TCXHOJIOTUIHOTO U MHOBAITUOHHO
passutue Ha bearapust.

The research is devoted to the study of Bulgarian and foreign patent activity in Bulgaria, measured
by the number of patents for inventions, for the period 2001-2018. the classification indexes of the
International Patent Classification. Based on the results and estimates from the analyzes, appropriate
conclusions and estimates are made. This patent study shows the various possibilities and appropriate
use of patent statistics as an economic indicator in the analysis of technological development by




technological fields and areas. The research can be used as a useful tool in providing information for
management decisions aimed at monitoring of technical progress and to the scientific and technological
and innovative development of Bulgaria

5. Teopruesa, P., HukonoBa-MunkoBa, B. (2020). [Tarentute 3a n3ooperenus B brirapus mo
TEXHOJIOTUYHU HAINpaBJIEHUS W MKOHOMHUYECKH CEKTOpU W pazaenu 3a nepuoma 2001-2018.
Hay4Ho-nipuniokHO crivicaHWe Ha Chi03a Ha H3o0perarenute B bowirapus ,, Mzo6pemenus,
Tpancehep, Hnosayuu”’, Codus, 1(26), c. 8-24, ISSN: 1313-9657.

B pazpaborkata ca wu3cieaBaHM TPWIOKHM acrekTh Ha CuHcTeMa 3a ChOTBETCTBHE MEXKIY
Knacudukanusra Ha wuxoHomMuueckute neiiHoct B bearapus (KMJA-2008) n MexnynaponHara
narenTHa knacudukaims (MIIK). Cucremara e ch3aaaeHa 3a 1a € Bb3MOKHO [TaTCHTUTE 338 H300pETEHUS
Ja ObJIaT IPUYUCIISIBAHA KbM KOHKPETHH WKOHOMHUYECKH CEKTOPH 3a IEIUTE Ha pa3HOOOpa3HH BHIOBE
MKOHOMHYECKH aHAIM3H, MON3BAIlU U NaTeHTHO-0a3upaHn HHAUKATOpHU. [IpakTnieckaTa mpuioKuMoCT
Ha CUCTEeMara 3a ChOTBETCTBHUE € JOKa3aHa Ype3 HEHHOTO M3II0NI3BaHe MIPH aHAJIM3UTE Ha ObJIrapckara u
qy)KJIECTpaHHAaTa IaTeHTHA aKTHBHOCT B bowiarapums 3a mepumoma 2001-2018r. Pesynararure oT
M3CIEABAHETO TIOKA3BaT, Y€ UYXACCTpaHHUTE (UPMH MaTeHToBaT B bbiarapus B TEXHOJIOTMYHU
HanpapJeHUS U MKOHOMHYECKH CEKTOPH C MO-BHCOKO MECTHO TE€XHOJIOTMYHO HHBO, T.€. TAKMBA C IO-
BUCOKa OBJITApCKa NMATCHTHA aKTHBHOCT. VneHTHdUIMpaHu ca ¥ NPHOPUTETHUTE 32 WKOHOMHYECKO
pa3BUTHE HAIIPABIEHUS U CEKTOPH B ObJITapcKara MKOHOMHUKA

The report examines the applied aspects of the System for Correspondence between the Classification
of Economic Activities in Bulgaria and the International Patent Classification. The system is designed to
allow patents for inventions to be assigned to specific economic sectors for the purposes of various types
of economic analysis, using patent-based indicators. The practical applicability of the compliance system
is proven by its use in the analysis of the Bulgarian and foreign patent activity in Bulgaria for the period
2001-2018. The results of the study show that foreign companies patent in Bulgaria in technological
areas and economic sectors with a higher local technological level, ie. those with higher Bulgarian patent
activity. The priority directions and sectors for economic development in the Bulgarian economy have
also been identified.

6. HuxosoBa-MunkoBa, B. (2020). Twprosckure Mapku B puTeiia cekropa mpes 2020,
Axademuuno cnucanue ,, Ynpaenenue u oopasosanue”, Tom 16 (2), byprac, u3a. YHUBepCUTET
,Ipod. 1-p Acen 3narapos®, 128 — 137, ISSN 13126121

IIpencraBeHata CTaTHs pa3riiexkia Bb3ACHCTBUETO HA HEMPEABUACHU (DAKTOPH BHPXY ACHHOCTTA HA
KOMITaHUHTE, KaKbBTO (hakTop ce okasza nangemusita COVID-19.

Biusuuero Ha COVID-19 ce pasnpocTrpa MbIHHEHOCHO BbPXY BCHUKH c(hepH HA MKOHOMHKATA.
[Ipenyu Ha4anoOTO HA MAHIEMHATA THPTOBCKUTE MApKH B PUTEHIT CEKTOPA CIIENBAT CBOSITA KOHIICTIIIHS 32
pa3BuUTHE W TAXHATA CTOWHOCT C€ TMOBHUINABA C YCTOWYMBM TEMIIOBE, Makap Ja ce HabmogaBa
pasMecTBaHe B YeNHHTE MO3UIMH. KOpOHaBHPYCHT Jajie HOB CTapT Ha OKecToueHara Gopba Mexy
MapKHTE, KOSITO B MOMEHTA CE BOJIM HE 3a CIieYeIBaHe Ha Ma3apHU MMO3UIINH, a 32 OllelIsIBaHe.

Ienta Ha pa3paboTKaTa ¢ Ja MPEeICTaBHU ChCTOSHUETO Ha THPrOBCKUTE MApKU B PUTEHIT CEKTOpA Mpe3
2020 r., “3MEHEHO T10]] BIUSHUETO HA HACTHIIBAIIA 32 CBETOBHATA MKOHOMUKA periecus. B Ta3u Bpb3ka
ca pasmeJJaHW KaKTO MpPEIIOCTaBKUTE 3a Ch3/laBaHe HMMHUKA Ha TBHPTOBCKUTE MAapKH, Taka H
(dopMupaHaTa Ha Ta3d OCHOBa JIOSUTHOCT Ha moTpeOurtenure. M3sicHeHM ca BHIOBETE JIOSUTHOCT M
(hakTOpUTE, KOUTO BIHSAT BHPXY HEHHOTO M3TpakaaHe. AHaIM3MpaH € ChCTaBbT Ha CTOMHOCTTA Ha
MapkaTa ¥ € W3BElICHA KJlacalus Ha JeCeTTe NIOOATHN MapKy ¢ Hai-BHCOKa CTOMHOCT. M3cienBano e
BiaussHreTo Ha COVID-19 BBpXy CTOMHOCTTA Ha THPTOBCKUTE MapKu OT Tom 50 B pUTEi cekropa U
TCHJICHIIMUTE B MOTPEOHUTEIICKOTO ThPCCHE, U3MECHCHU IO BIMSHHE HA MAHICMHUSTA.




The presented article examines the impact of unforeseen factors on the activities of companies, such
as the COVID-19 pandemic.

The impact of COVID-19 is spreading rapidly to all areas of the economy. Before the start of the
pandemic, trademarks in the retail sector followed their concept of development and their value increased
at a sustainable pace, although there was a shift in the top positions. The coronavirus has given a new
start to the fierce struggle between brands, which is currently being waged not to gain market positions,
but to survive.

The aim of the study is to present the state of trademarks in the retail sector in 2020, as modified by
the coming recession for the world economy. In this regard, both the prerequisites for creating the image
of trademarks and the consumer loyalty formed on this basis are considered. The types of loyalty and the
factors that influence its construction are clarified. The composition of the brand value is analyzed and a
ranking of the ten global brands with the highest value is derived. The impact of COVID-19 on the value
of top-50 brands in the retail sector and trends in consumer demand, as altered by the pandemic, is
examined

7. Nikolova-Minkova, V. (2020). Trade Marks in Europe and Their Competitiveness, Trakia
Journal of Sciences, Vol. 18, Suppl. 1, pp. 410-416

B cwpBpeMeHHUTE YCIIOBHS Ha pa3BUTHC Ha Ma3apuTe, OMOCPEACTBAHU OT DIOOATM3alusATa H
3acuiieHara KOHKYPEHIHUs, BCE IMO-TPYIHO 3a TOTPEOUTENUTE € Ja OCHUICCTBAT BEpHUs H300p Ha
JKelaHara ctoka. [loTpeduTenuTe THPCAT HE caMO pa3HOOOpasue cpejl aCOPTUMEHTUTE Ha THPTOBIUTE,
HO M CUTYPHOCT TIpY OCHIICCTBIBAHE Ha MOKYIKa. ToBa Hayiara OTYMTAHE BIMSHUETO Ha KAYECTBOTO HA
npeyiaraHuTe MPOIYKTH U Ch3/1aBaHe Ha CHITHU ThPTOBCKH MapKH, KOUTO BRILTHINABAT B ceOe CH nesTa
3a KaueCTBOTO Ha MapKoBOTO TMOTpeOieHue. [IocoueHoTo ce sBsBa M OCHOBaHUE KOMITAHUHTE Jla Ce
KOHKYpHpar B Ch3/1aBaHETO Ha MOIIHU THPTOBCKU MapKU M OpaH0BE, Upe3 KOUTO Ja MPHUBIICKAT TOBEUYE
MOTPEOUTENH U J]a 3aBOIOBAT ITO-TOJISIM TTa3apeH Jsil.

Hacrosimara paspaboTka uMa 3a 1ej Jia M3cie[Ba BOJCIIMTE ThProBCKM Mapku B EBpoma u na
aHaJM3¥pa YCIOBUATA 32 pa3BUTHUE HA TAXHATA KOHKYPEHTOCTIOCOOHOCT. B Ta3u Bpb3ka, Upe3 npuiiaraHe
Ha EMIIMPUYHU METOAM Ha H3CIlieABaHe (MPOydYBaHE, CPABHCHHE M aHAJIU3 HA C€KCIIEPTHU OICHKH), €
U3SCHEHA CBHIIHOCTTA HA ThPrOBCKaTa Mapka u Opania, GopMupaHeTo Ha CTOHHOCTTA M Bb3 OCHOBA Ha
W3rpaJicHUs] UMUJDK. Pe3yiaTaTute OT M3MONI3BAaHUTE METONU Pa3KPHUBAT HA-CTOWHOCTHUTE THPTOBCKU
Mapku 3a EBporma, kKakTo u mpeanocTaBkuTe 3a (hopMUpaHe JOSUTHOCTTA Ha MOTPEOUTEITUTE KbM TIX. B
3aKIIIOYCHIE Ca M3BEJCHH NPENOPHKU 32 TOBHUINABAaHE KOHKYPEHTOCIIOCOOHOCTTa Ha OpaHna, KOWTO
MOTar Jia JIOT[PUHECaT 3a TOBUINIABaHe Ha JIOSUTHOCTTA Ha TIOTpeOUTenuTe.

In today's conditions of market development, mediated by globalization and increased competition,
it is increasingly difficult for consumers to make the right choice of the desired product. Consumers are
looking not only for variety among the assortments of traders, but also for security in making a purchase.
This requires considering the impact of the quality of the products offered and the creation of strong
trademarks that embody the idea of the quality of branded consumption. This is also a reason for
companies to compete in the creation of powerful trademarks and brands to attract more consumers and
gain more market share.

This paper aims to examine the leading brands in Europe and to analyze the conditions for the
development of their competitiveness. In this regard, by applying empirical methods of research
(research, comparison, and analysis of expert assessments), the essence of the trademark and the brand,
the formation of their value based on the built image, is clarified. The results of the methods used reveal
the most valuable trademarks in Europe, as well as the prerequisites for the formation of consumer loyalty
to them. In conclusion, recommendations for increasing the competitiveness of the brand are outlined,
which can contribute to increasing consumer loyalty.




8. HuxosoBa-MunkoBa, B. (2021). M3crnenBaHe 3aBHCHMOCTTa MEXIy pPaBHHUIIETO Ha
KOHKYPEHTOCIIOCOOHOCT M MapKoBaTa 3asBUTENICKA aKTUBHOCT Ha abpxkasutre ot EC-27.
Uronomuuecka mucwa, Tom 66, 6p. 5, crp. 59-78, ISSN 0013-2993.

[Ipe3 HacTosmuMs eTam OT pa3BUTHE HAa KOHKYPEHLMATA BCE MO-TOJIIMO BHUMAaHHE c€ OOpbILa Ha
BBIIPOCA 3a 3aKpHiiara Ha MHTEJEKTyalHa coOcTBeHOCT. OOEKTUTE Ha MHTEJIEKTyalHa COOCTBEHOCT HE
CaMO MHJUKUPAT 32 TEXHOJIOTUYHOTO pa3BUTHE Ha HKOHOMHKATa, HO U XapaKTepu3upaT HHOBALlUOHHUS
NOTEHIMAI Ha JaJeHa Ibp)kaBa W CIIOCOOHOCTTa M Ja TpaHc(opMHpa CB3IaJCHUTE 3HAHUS B
MKOHOMHYECKH Orara.

BBB Bpb3Ka ¢ TOBa 00EKT Ha IIPEACTAaBEHOTO U3CIIEABAHE € IIpaBHAaTa 3aKpuia Ha mapkute. [Ipenmer
Ha M3CJIEIBAHETO € BPb3KaTa MEX/1y PaBHHUILIETO Ha KOHKYPEHTOCIIOCOOHOCT U MapKOBaTa 3asiBUTEIICKA
aKTHBHOCT Ha Ibp)kaBuTe-wieHku Ha EC-27.

OcHoBHarta LieJT € Ype3 CpaBHEHUE Ha MHIEKCA HAa KOHKYPEHTOCIIOCOOHOCT C MapKOBaTa 3asBUTEJICKA
aKTUBHOCT 3a AbpkaBuTe oT EC-27 u aHanu3 Ha Bpb3KaTa MEXIy TAX Ja CE JIOKAXKE IOJIOKHUTEIHA
KOpeJalus MEXAy IMPOMEHIMBUTE, Karo €IHOBPEMEHHO Ce€ ouepTae M MACTOTO Ha bbirapus B
€BpONEHCKOTO MPOCTPAHCTBO.

PaGorHara (u3cnenoBarenckara) XUIOTe3a Ha apropa €: MapkoBaTa 3asBUTEICKa aKTHUBHOCT € B
HIOJIOXKHUTEITHA KOPEJIallMOHHA BPB3Ka ¢ KOHKYPEHTOCIIOCOOHOCTTA Ha AbpKaBUTe-wieHkH Ha EC-27

B pesynrar Ha mpoBeAEHOTO MPOYyYBaHE € MPEACTABEHO PABHUILETO HA KOHKYPEHTOCIIOCOOHOCT Ha
nepkasute or EC-27 mpe3 2019 1. [loka3aHo € W ChCTOSIHIETO Ha MapKoBara aKTHBHOCT 3a ChINAra
rOJIMHA, U3MEPEHO ¢ Opoll 3asBEHM MapKU 3a BKJIIOYEHUTE B IIPOyUBAaHETO IbpkaBu. M3ciensaHa e
Bpb3Kara ,,KOHKypEeHTOCIIOCOOHOCT Ha HallMOHAJIHATa MKOHOMHUKA — MapKoBa 3asBUTEJICKa aKTMBHOCT'
npe3 2019 u npe3 2017 r. [IoTBEpAEHO € HANMYUETO HA MOJIOKUTENHA KOpETaliOoHHa Bpb3Ka MEXAY
MapKoBaTa AaKTHBHOCT W paBHHIIETO HAa KOHKYPEHTOCIOCOOHOCT Ha mabpxkaute or EC-27 3a
W3CJIEIBAHNUTE TOIUHH.

At the current stage of competition development, increasing attention is being paid to the issue of
intellectual property protection. Objects of intellectual property not only indicate the technological
development of the economy, but also characterize the innovation potential of a country and its ability to
transform the created knowledge into economic goods.

In this regard, the object of the study submitted is the legal protection of trademarks. The subject of
the study is the relationship between the level of competitiveness and the trademark applicant activity of
the EU-27 Member States.

The main goal is by comparing the competitiveness index with the trademark applicant activity for
the EU-27 countries and analysing the relationship between them to prove a positive correlation between
the variables, while at the same time outlining Bulgaria's place in the European space.

The author's working (research) hypothesis is: Trademark applicant activity is in a positive correlation
relationship with the competitiveness of the EU-27 Member States

As a result of the survey, the level of competitiveness of the EU-27 countries in 2019 is presented,
and the state of trademark activity for the same year, measured by the number of trademarks applied for
the countries included in the survey, is also shown. The relationship "competitiveness of the national
economy — trademark applicant activity” in 2019 and 2017 is studied. The existence of a positive
correlation relationship between trademark activity and the level of competitiveness of the EU-27
countries for the studied years is confirmed.

9. HukosoBa-MunkoBa, B. (2021). CpaBHUTENIEH aHAIIN3 HA CEKTOPUTE ChC CUITHH OpaHI0Be
B HsKou eBpomeiicku appikaBu (2013-2020). Bmusaune na COVID-19, Eastern Academic
Journal, Issue 1, pp. 69-87, April, 2021, ISSN: 2367-738.

IIpouecsT Ha mIoO0anmM3amusa pa3MIUPsABA MHOTOKPATHO BB3MOXKHOCTHTE, OTKPHBAIIK CE€ TIpPEs
WKOHOMHMYECKH CWJIHWUTE JBPKAaBU W Ch3/laBa OJATONPHUAITHU YCIOBHS 3a Pa3BUTHE HAa KOMIAHHHTE.




Hamnm3zaiikn Ha CBETOBHHS Taszap, 3a Ja 3amassT CBOSTA Pa3O3HABAEMOCT, KOMIIAHHHTE IOBEYE OT
BCSIKOT'a M3ITOJI3BAT ITOJIOKHUTETHUS UMHJDK M PEIyTallHsl, KAKTO U HAaTPYNaHUTE IO3UTUBHH BIICUATICHUS
B moTpebutenute. B Tasu Bpb3ka, OpaHIOBETe C€ Hajarar KaTo MOIIHH aKTHBH, OTIMYABAIM U
TuQepeHIpan KOMIaHUUTe W TEXHUTE MPONYKTH. Te ca W eauH OT (DaKkTOpHTe, M3Trpa)aalin
KOHKYPEHTOCIIOCOOHOCTTa Ha TIPEATIPHATHUITA

Hacrosimara pa3paboTka mpencTaBs pa3BUTHETO Ha HMKOHOMHYECKHUTE CEKTOPU B HSKOJKO
€BPONENCKU IbPKaBH, B KOUTO ce HaOMI0aBa KOHIIEHTPALMs Ha BUCOKO CTOMHOCTHH OpaHAoBe. AKIICHT
€ MOCTaBeH BBbPXY Bb3AciicTBHeTo Ha manaemusta COVID-19, kato HempenckasyeM 3a KOMITAHUHTE
(axTop, mopakJaaml HeraTHBHA NKOHOMUYECKH TTOCIIC HIIN.

[Mepronbt Ha m3cnensanero (2013-2020) oOxBama 1Ba 3HAYMMHU 3a MKOHOMHYECKara cpela Ha
pa3BUTHE eTara — MBPBUAT € CBHP3aH C Meprojia Ha Bb3cTaHOBsBaHe cliel CBeTOBHATa HKOHOMHUYECKa
KpH3a, a BTOPUAT oOxBaiia HauajaoTo Ha nmangemusta COVID-19. AkiieHT B HacTosIaTa pa3padoTka €
aHAJTU3bT Ha MKOHOMHYCCKHTE CEKTOPH HA HSAKOW OT IbpKaBUTe B EBpoma, B KOMTO HUMa CHIIHO
MIPUCHCTBUE Ha OpaHI0OBE ¢ BUCOKa CTOWHOCT. CpaBHEeHHETO BKIIOUBA BpemeTo oT 2013 1o 2020 r. To3n
OONIMPEeH TIepUOoJT MTO3BOJISBA Ja CE pa3rpaHHyar TCHICHIIMUTE, XapaKTEPHU 32 Bh3CTAHOBUTEITHHUS €Tl
cies MKoHoMHuueckara Kpuza oT 2009 1. oT Te3H, NPUCHIIN Ha OKAa3aHOTO OT MaHAEMHATA HETaTUBHO
Bb3aeiicTBue mpe3 2020 1., KakTo 1 OaronpuaTHaTa Bb3MOKHOCT 32 Pa3BUTHE OpaHOBETE MEKAY JBETE
HETaTUBHU CHOUTHA.

The process of globalization expands many times the opportunities open to economically strong
countries and creates favorable conditions for the development of companies. Entering the global market
to maintain their recognition, companies more than ever use the positive image and reputation, as well
as the accumulated positive impressions in consumers. In this regard, brands establish themselves as
powerful assets, distinguishing and differentiating companies and their products. They are also one of
the factors that build the competitiveness of enterprises.

This paper presents the development of economic sectors in several European countries where there
is a concentration of high-value brands. Emphasis is placed on the impact of the COVID-19 pandemic
as an unpredictable factor for companies, causing negative economic consequences.

The survey period (2013-2020) covers two significant stages for the economic development
environment — the first is related to the recovery period after the global economic crisis, and the second
covers the beginning of the COVID-19 pandemic. The focus of this paper is the analysis of the economic
sectors of some of the countries in Europe where there is a strong presence of high-value brands. This
extensive period allows to distinguish the trends typical of the recovery stage after the economic crisis
of 2009 from those inherent in the negative impact of the pandemic in 2020, as well as the favorable
opportunity for brand development between the two negative events.

10. Nikolova-Minkova, V. (2021). Global Brands Under The Influence Of COVID-19, Trakia
Journal of Sciences, Vol. 19, Suppl. 1, pp. 99-106, ISSN 1313-3551 (online),
doi:10.15547/1js.2021.5.01.014

PazButnero Ha MoziepHHS OM3HEC 3aBHCH B TOJsIMa CTETIEH OT CIIOCOOHOCTTA Ha KOMITAHUHUTE Jla ce
KOHKypHpar. Bce moBede KOMIaHNM aHT)KUPAT PECYPC B CHh3IaBAHETO HA YHUKAJIEH MPOIYKT, CIIOCOOEH
Jla YIOBJIETBOPH M Hali-B3MCKATEIHHUTE MOTpeOnTenn. 3aKpuiaaTa Ha Te3U MPOAYKTH OT HEIPaBOMEPHO
U3I0JI3BaHE CE OCBHIIECTBSIBA Upe3 OOEKTHTE HAa MHTENEKTyalHa COOCTBEHOCT, KOUTO OT CYETOBOIHA
IJIegHa TOYKAa Ce OMpEeAessIT Karo HeMaTepualHd akThBU. MHTepec 3a Hacrosmara pa3paboTka
NPEACTABISABAT THPIOBCKUTE MapKH KaTo HEMaTepuhaleH akKTHB, KOMTO Upe3 H3IONA3BAaHETO Ha
MapKETHHTOBHSl MHCTPYMEHTapHyM OT KOMIIAHMUTE C€ MPEBPBHIIAT B MOLIHM OpaHIOBE 32 MIIHAPIH
nonapu. LlenTa Ha HacTosIIaTa CTAaTHA € J1a CE€ MPEICTaBU M3MEHEHHETO B CTOWHOCTTA HA BOICLINUTE
cBeToBHM Opanaose nox Bausiare Ha COVID-19. Upes u3non3BaHe Ha eMITUPUYHE METOIH (IIPOyUYBaHE,
CpaBHEHHE U aHAJIM3 Ha EKCIIEPTHU OLICHKH) pa3padOTKaTa H3ACHSBA POJISITa HA HEMaTepHATHUTE AKTUBH




3a KOHKYPEHTOCIIOCOOHOCTTA Ha KOMIIAHUHUTE M B)KHOCTTA Ha ThPTOBCKUTE MapKH M OpaHIOBETE KaTo
KOHKYPEHTHO TIPEIMMCTBO. Pe3ynrarbT OT mpoydBaHETO H3BEXIa MPOTHO3M 3a HAH-CTOMHOCTHHTE
miobanau OpanmoBe 3a 2021 . B 3aximouenue e o0oOmieHa poinsiTa Ha MapKuTe W OpaHAOBETE 3a
00IIECTBOTO KATO LU0 U B YACTHOCT 3a MOTpEOUTENHNTE.

The development of modern business depends to a large extent on the ability of companies to
compete. More and more companies engage resource in creating a unique product capable of satisfying
and the most demanding users. The protection of these products of unlawful use is carried out through
intellectual property sites which are defined as intangible assets. Objects of scientific interest in this study
are trademarks as an intangible asset that, using marketing tools, turn into powerful brands for billions
of dollars. The purpose of this article is to present the change in the value of world brands under the
influence of COVID-19. By using empirical methods (study, comparison, and analysis of expert
assessments), the paper clarifies the role of intangible assets for the competitiveness of companies and
the importance of trademarks and brands as a competitive advantage. The results of the study show
predictions about the most valuable global brands for 2021. In conclusion, the role of trademark and
brands for society as a whole and for consumers is summarized.

11. HuxoaoBa-MunkoBa, B. (2022). Kpbrora MKOHOMHKA, YCTOMYMBO pPa3BUTHE M €KO-

WHOBAIMU. Axademuuno cnucanue ,, Ynpasnenue u oopaszosanue”, Tom 18 (2), Byprac, uzn.
Yuusepcurer ,,IIpod. 1-p Acen 3natapos®, ctp. 68-77, ISSN 13126121

Kosnmernmusra 3a KpbrobBa HIKOHOMHKA MPUI00MBA CHIIIECTBEHO 3HAYCHHE MPE3 MOCIEAHUTE TOUHH.
Heiinara ponst kKakTo 3a yCTOHYMBOTO pa3BUTHE HA NKOHOMHUKATA, TAKa U 32 YIPABJICHHETO HA OKOJHATA
cpena e 0e3CopHa, KOETO NPEIONPEIelish BUCOKHAT HHTEPEC Ha H3CIIeJOBATEIINTE B Ta3W 00JIacT. SHAYMM
JIBUTATE)I HAa TPOIECUTE IO TpaHcopMalus Ha HMKOHOMHKATa OT JIMHEHHUS MOjeNl ,,JOOMB —
MIPOU3BOJICTBO — MOTPEOICHNE — OTHMAABK  KbM KPBIOB MOJICN HA UKOHOMUKA CE SIBIBAT HHOBAIMHTE. Te
CTOST B OCHOBara Ha TpaHC(hOpPMHpaHE Ha OTpPACIUTE B MOCOKA HA YCTOWYHMBOCT TI0 OTHOIICHHE Ha
OKOJTHATa cpena.

IlenTa Ha HACTOSAIIOTO W3CIICABAHE € Upe3 MPEICTaBIHE HA POJIATA Ha KPbroBaTa WKOHOMHKA 32
MOCTUTaHE Ha YCTOWYHBO Pa3BUTHE, J1a C€ 0YepTae MSCTOTO HA €KOJIOTHYHUTE WHOBAIMHU B MIpolieca Ha
TpaHchopmaIs. 3a MOCTUTaHEe Ha TaKa U3BEJCHATa el € HallPaBeHO CIICTHOTO: U3SCHEHA € CHITHOCTTA
Ha KPhroBaTa MKOHOMHKA U € Ie(prHUpaHa KOHIICTIIUATA 32 YCTOWYMBO PA3BUTHUE; OMPENICICH € 00XBaThT
Ha CKOJIOTUMHUTE WHOBAIMHM W € TpOoCcIie/icHa TWHAMUKATa Ha MaTeHTHATa aKTHBHOCT B 00JIacTTa Ha
€KOJIOTMYHUTE TeXHOJIOruH 3a nepuoaa 2012-2021 r., ocwiecTBeHa upe3 EBponeiickus nareHTeH oduc.

B 3axiroueHre ca M3BENCHHU HAKOW OT TPYAHOCTUTE MPEN peaau3upaHeTo Ha IENIUTe HAa KPhroBara
WKOHOMHUKA U €KO-MHOBAIIHHTE.

The concept of circular economy has become essential in recent years. Its role in both the sustainable
development of the economy and the management of the environment is indisputable, which
predetermines the high interest of researchers in this field. Innovations are a significant driver of the
processes of transformation of the economy from the linear model "extraction — production —
consumption —waste" to a circular model of the economy. They underpin transforming industries towards
environmental sustainability.

The aim of this study is by presenting the role of the circular economy in achieving sustainable
development, to outline the place of eco-innovations in the process of transformation. To achieve this
goal, the following is made: the essence of the circular economy is clarified, and the concept of
sustainable development is defined; The scope of eco-innovation is defined and the dynamics of patent
activity in the field of environmental technologies for the period 2012-2021, implemented through the
European Patent Office, is traced.




In conclusion, some of the difficulties in achieving the objectives of the circular economy and eco-
innovation are outlined.

12. Nikolova-Minkova, V. (2023). Managing Intellectual Property to Achieve Economic
Growth, Quest Journals, Journal of Research in Business and Management, Vol. 11, Iss.6, pp.
53-62, ISSN 2347-3002

C pa3BUTHETO Ha MKOHOMHUKATa W B3aMMOOTHOIICHHSTA MEXK]y CTOMIAHCKUTE CyOeKTH U 0COOCHO B
KOHTEKCTa Ha MKOHOMHKAaTa Ha 3HAHUETO, YCIEXbT HA MPEINPHUATHSATA 10 rojsMa CTEIEH 3aBUCH OT
BB3MOXXHOCTTA 3a Cb3/aBaHe, NMPUAOOMBaHE, oma3BaHe W €(EeKTHBHO YIpaBIEHHE IpaBaTa BBPXY
WHTENIEKTyaTHa COOCTBEHOCT. Ta3u pa3paboTka W3BeXKIa Ha TPENCH IUIAaH WHTEJEKTyalHaTa
COOCTBEHOCT KaTO CTPATErMYeCKH aKTUB 3a MPEIIPHUATHATA, YNETO €(PEKTUBHO YIPaBICHUE MOXE Ja
JIOTIPUHECE 32 TIOBUIIIABAHE TAXHATa KOHKYPEHTOCIIOCOOHOCT M YCTOHYMBOCT Ha HENPEABHJCHU
UKOHOMHYECKH ChTpeceHus. B Ta3um Bpb3Ka € TpencTaBeHa HHGOpPMAalUs 3a HHTEIEKTyallHara
COOCTBEHOCT KaTo OM3HEC aKTHB, e(UHHUPAH € MPOLEChT HAa HEHHOTO yNpaBlIeHNUE U CTpaTernyecKara
My pOJIf 32 TIOCTUTaHE Ha KOHKYPEHTOCIIOCOOHOCT M MKOHOMHUYECKH pacTex. lIpennoxenn ca 1 HIKOU
OT TO-IIMPOKO U3BECTHHUTE W MPHUJIATaHU B MPAKTHKAaTa CTPATErHH 32 yIpaBlIeHNE HAa WHTEJEKTya HaTa
cOOCTBEHOCT 3a OM3HEC 1eH. B 3akimoueHne ca n3BeIeH HKOHOMUYECKHUTE MOJI3U OT YIIPAaBICHUETO Ha
WHTENIEKTyaTHaTa COOCTBEHOCT M BPh3KaTa UM C MIOCTUTAHETO HA MKOHOMHUYECKH PACTEXK.

With the development of the economy and the relationships between economic actors, especially in
the context of the knowledge economy, the success of enterprises largely depends on the possibility of
creating, acquiring, protecting, and effectively managing intellectual property rights. This work brings
to the fore intellectual property as a strategic asset for enterprises whose effective management can
contribute to their competitiveness and resilience to unforeseen economic shocks. In this regard,
information about intellectual property as a business asset is presented, the process of its management
and its strategic role in achieving competitiveness and economic growth are defined. Some of the more
widely known and applied strategies for managing intellectual property for business purposes are also
proposed. In conclusion, the economic benefits of intellectual property management and their
relationship with the achievement of economic growth are outlined.

13. Nikolova-Minkova, V. (2023). Intellectual Property Management for SMEs, International
Journal of Financial Studies, Economics and Management, 2023, Vol.2, No 3, pp. 1-16, ISSN
2820-6967, https://doi.org/10.2022/ijfsem.v2i3.129

Karo ocHOoBeH enmeMeHT Ha WKOHOMHKAara Ha 3HAHWETO WHTENEKTyaJdHaTa COOCTBEHOCT HaMHUpa
IIMPOKO MPHUIIOKEHUE B CHBPEMEHHOTO YIpapiicHHe Ha komraHuute. Ocb3HaBaHeTO Ha (pakra, ue B
KaueCTBOTO CH Ha HOCUTENI Ha 3HAHWE, WHTENCKTyaJlHaTa COOCTBEHOCT MOXE Jia C€ IMPEBHPHE B
KOHKYPEHTHO TPEANMCTBO, HaJlara MPeANPUATHITA 1a CHHXPOHU3UPAT CTPATeTHsATa CH 3a yIpaBICHUE
ChC CTpaTerusra 3a yrnpaBJIeHUE Ha WHTEIICKTyaiHaTa CH cOOCTBEHOCT. ToBa MpeCTaBIIsABa TPYAHOCT 3a
Mankute W cpegau nupeanpusatus (MCII), kouTo TembpBa HABIM3aT HA KOHKYPECHTHHUS Masap.
Ocp3HaBailku pojsTa Ha WHTENIEKTyajHaTa COOCTBEHOCT KaTO CTPAaTeTHYECKH aKTHB CE yBeIHMdaBa
BB3MOxkHOCTTa 32 MCII 1a reHepupar MakCMMalTHA MKOHOMAYECKH U3TOAM OT yIPaBICHNUETO Ha ITpaBara
BBPXY UHTEIICKTyalTHa COOCTBEHOCT, KOSATO CE IPEBPBIIA B CPEIICTBO 32 PA3BUTHE U CITOCO0 3a Ch3/1aBaHe
Ha cTtoiiHOCT. HacTosmara pa3paboTka € HacoueHa KbM pa3KpHBaHe Ha Bb3MOKHUTE CTPaTeTHH 3a U300p
Ha peXUM Ha 3aKpWia Ha HHTeNeKTyanHara cooctBeHocT Ha MCIL. B Ta3m Bpb3ka ¢ HM3ACHCHA
KOHIICTIIIUATA 3a YIpaBICHUE Ha WHTENIEKTyaTHara COOCTBEHOCT, NPEACTaBCHW Ca CTaluTe Ha
yIpaBJICHUE HA MHTEJIEKTyallHaTa COOCTBEHOCT M € 000CHOBaHAa HEOOXOIUMOCTTa OT pa3paboTBaHEe Ha
CTpaTerys Ha yIpaBJieHHe Ha WHTEJIEKTyaTHaTa COOCTBEHOCT, KAKTO M BHEAPSBAHETO HA Ta3W CTPATETHUS
B 00IIIaTa cTparerus Ha 3a yIpaBJIeHHE W Pa3BUTHE HA KOMMIaHHATA. V3BeneHn ca MpeArnocTaBKuTe 3a
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paspaboTBaHe Ha CTpaTeTws 3a M300p Ha MEXaHU3bM 3a 3aKpuia Ha nputexkaBanute oT MCII o0exTn Ha
WHTEJICKTyallHa COOCTBEHOCT. B 3akioueHue ca odepTaHH TPYAHOCTHTE MpPE] MaJKUTe U CPEIHH
MIPEIPUATHS, CBhP3aHH ChC CHCTEMAara Ha MHTEICKTyallHa COOCTBEHOCT.

As a fundamental element of the knowledge economy, intellectual property is widely used in the
modern management of companies. Awareness of the fact that, as a carrier of knowledge intellectual
property can become a competitive advantage, requires enterprises to synchronize their management
strategy with their intellectual property management strategy. This is difficult for small and medium-
sized enterprises (SMEs) that are just entering the competitive market. Realizing the role of intellectual
property as a strategic asset, the opportunity for SMEs to generate maximum economic benefits from the
management of intellectual property rights increases, which becomes a means of development and a
means of creating value. The present study is aimed at revealing strategies for choosing a regime for the
protection of intellectual property of SMEs. In this regard, the concept of intellectual property
management is clarified, the stages of intellectual property management are presented and the need to
develop an intellectual property management strategy is justified, as well as the implementation of this
strategy in the overall management and development strategy of the company. The prerequisites for
developing a strategy for choosing a mechanism for the protection of the objects of intellectual property
owned by SMEs are outlined. In conclusion, the difficulties faced by small and medium-sized enterprises
related to the intellectual property system are outlined.

14. HuxkoaoBa-MunkoBa, B. (2020). Ananus Ha THPrOBCKMTE MapKH B PUTEHI CEKTOpa 3a

nepuona 2012 — 2019. Cooprux doxknaou om coouwina Yuueepcumemcka HayyHa KOHpepeHyus,
toMm 8, B. TeproBo, K na HBY ,.B. JleBcku*, 224-233, ISSN 1314-1937

CbBpeMeHHaTa THProBusi ¢ ObP30000POTHU CTOKHU CE€ Pa3BHBA C AMHAMHYHH TEMIIOBE, MOBJIHIHA B
3HAUMTENIHA CTEleH OT MNPOLECUTe Ha HUHTEpPHALMOHANW3alMid M DIo0aidu3auusi, KakTo H OT
HENPEKbCHATUTE N3MEHEHUS B IOTPEOUTEICKOTO ThpCEeHE U (PMHAHCOBU Bb3MOXKHOCTH. 3a /1a 3abpxKar
BHUMAaHHUETO Ha MOTPEOUTEN, THPTOBLHTE Ca MPUHYACHH Ja yChbBHPILCHCTBAT CBOETO MpEAiaraHe, Karto
BHEIpSIBAT WHOBaTUBHH PEIICHUS, YIECHSIBAUIM M TOxoOpsiBallM IMpoleca Ha OCHIIECTBSIBaHE Ha
HIOKYTIKA.

JokmansT € GoKycupaH BbpXy M3CIIeIBaHE HA THPTOBCKUTE MAapKH B THPIOBHUATA C ObP30000OPOTHH
CTOKHM U TSIXHOTO pa3Butue 3a nepuona 2012 -2019 . OGocHoBaHa e poysiTa Ha MapKara Kato (akTop,
CrocoOCTBalll 32 IOBUIIIABaHE KOHKYPEHTOCIIOCOOHOCTTa Ha puteiurbpute. [IpencraBenu ca Opannosere
OT PUTENJI CEKTOpa C Hali-BUCOKA CTOMHOCT 3a IIepHo/ia Ha U3CJIBaHE U IMHAMUKATa Ha H3MEHEHUE Ha
Ta3W CTOMHOCT. AHAJIM3UPAHO € CHCTOSHUETO HA PUTEHI CEKTOpa M ca U3BEACHU TEHACHLUUTE 3a
passutue npe3 2020 r. nox Biustaue Ha COVID-19.

Bb3 ocHOBa Ha M3rOTBEHUS aHAIM3 € OTKPOEHA ChIIECTBEHATa POl HA IOJIUTHKATA T10 YIIPAaBICHUE
Ha THPrOBCKUTE MAapKH KAaTO HEMaTrepHalleH aKTHB, KOHMTO IOINpHHACA 3a MOCTHUTaHE Ha YCTOWYUBU
pe3yaTaty 10pHU IPH HKOHOMUYECKU ChbTPECEHUS U KPU3H, KaTO TE3U MOPOACHH OT MaHIEMUATA.

Modern Fast-moving consumer goods (FMCG) trade is developing at a dynamic pace, influenced to
a significant extent by the processes of internationalization and globalization, as well as by the continuous
changes in consumer demand and financial opportunities. To keep the attention of the consumer, traders
are forced to improve their offering by implementing innovative solutions that facilitate and improve the
process of making a purchase.

The report is focused on a study of trademarks in FMCG trade and their development for the period
2012 -2019. The role of the trademark as a factor contributing to increasing the competitiveness of
retailers is justified. The brands from the retail sector with the highest value for the study period and the
dynamics of change in this value are presented. The state of the retail sector is analyzed and the
development trends in 2020 under the influence of COVID-19 are outlined.
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Based on the analysis, the essential role of trademark management policy as an intangible asset that
contributes to achieving sustainable results even in economic shocks and crises such as those caused by
the pandemic is highlighted.

15. HuxonoBa-MunkoBa, B. (2020). BiwusHue Ha KOHKYPEHTHOTO TMPEIUMCTBO Ha
THPTOBCKHUTE MapKH BbpXy norpedutenute. COopHUK 00KIa0u om 200umHa Ynusepcumemcka
Hayuna kongepenyus, ToM 8, B. TepaoBo, K va HBY ,,B. JleBcku*, 234-243, ISSN 1314-1937

THpProBCcKkUTE Mapku NPUIOOMBAT BCE MO-TOJMSMO 3HAYCHHWE C PAa3BUTHETO HA THPIrOBHATA U
3acuieHara modaim3anus. M3mon3BaHu KaTo CUMBOJI Ha Ka4ecTBO M MOIIHO CPEJICTBO 3a peKiiama B
ChBPEMHUETO, THPTOBCKHTE MapKH ca KakTo (haKTop 3a YCIeX Ha THPrOBCKUTE (PUPMHU U CPEICTBO 3a
MOCTUTaHE HA UKOHOMHYECKHU PACTekK, TaKa M Bh3MOKHOCT 32 MPHUBIIMYAHE HA TIOTPESOUTEITUTE U TIXHATA
JIOSUTHOCT.

[enrta Ha HACTOSIIUS JTOKJIAJ € aHATTU3UPAHE BIMSIHAETO, KOETO OCHIIECTBIBAT THhPrOBCKUTE MapKH
Y TSXHOTO KOHKYPEHTHO MPETUMCTBO BbPXY IMOTPEOUTEIHTE.

OO0eKT Ha HACTOAMIOTO U3CJICIBAHE Ca IOTPEOUTENNTE B THPTOBUATA HA IPEOHO.

[Ipeamer Ha W3ClIeBAHETO € TOBEICHHETO HA MOTPEOUTENs, MPEAONPENEICHO OT BIMSHUETO Ha
THPTOBCKHUTE MapKH U TIXHATa KOHKYPEHTOCIIOCOOHOCT.

OcHOBHaTa Te3a Ha M3CIICABAHETO €, Y€ ThPTOBCKUTE MapKH U TAXHOTO KOHKYPEHTHOTO MPEIUMCTBO
BIISISAT BBPXY MOTPEOUTEINTE P B3eMaHe Ha PEIlICHHE 32 MOKYIIKA.

B pesyntar Ha TpoydyBaHETO € H3SICHEHA CHITHOCTTA HA THPrOBCKUTE MAapKH, TOCOYCHU Ca
WKOHOMHYECKUTE M3TOJM 33 MPEIIPUATUSATA OT YIPABICHUETO Ha ThPTOBCKUTE MAapKU KaTo aKTHUB H €
aHAIM3UPAHO BIMSHUETO HAa THPTOBCKUTE MapKHU BbpPXy morpeOutenute. M3BeneHu u Joka3aHu ca
XUIOTE3H, UMAIIIX TPSKa BPh3Ka C KOHKYPEHTHOTO MPETUMCTBO, KOETO Ch3/1aBaT ThPTOBCKUTE MapKH 32
npennpusatusTa. [lomyueHure pesyiaTaté OT MPOBEACHOTO W3CJICABAHE IMO3BOJSABAT Jla CE HAMPaBsT
CJICTHUTE U3BOJIU:

1. Hamoxwnwure ce THPIOBCKM MAapKH, HOCEIIH ONPEICICHO KOHKYPEHTHO TPETUMCTBO, Ca
JIOCTaThYHO YCJIOBUE MOTPEOUTETUTE Ja U30epaT e[Ha CTOKA Ipel ApyTra.

2. UMUIKBT HAa THPTOBCKaTa MapKa, HarfTaCUTe M BHYIICHHUSITA KOUTO MPEIN3BUKBA B IOTPESOUTEITUTE
ca CHJICH MOTHBAIIMOHEH (aKTOp, KOMTO MOXE Jla OKake BIMSHKE, HE3aBHCUMO OT MOJY4YaBaHUTE OT
MOTPEOUTETUTE TOXOMIH.

3. THproBckUTEe MapKy M MPUCHIIUTE UM XAPAKTEPUCTHKHU Ca MOIICH (DakTop 3a MpHUBIWYAaHE Ha
HOTpe6I/ITeHI/ITe, mnmopaau KOC€TO MPCANPHUATHATA TpH6Ba Ja HW3MI0JI3BAT B MaKCHMaJIHA CTCIICH
BB3MOXHOCTHUTEC 34 HKOHOMHWYCCKHU U3Irou, KOUTO HOCAT.

Trademarks are becoming increasingly important with the development of trade and increased
globalization. Used as a symbol of quality and a powerful tool for advertising in modern times,
trademarks are both a success factor for commercial companies and a means of achieving economic
growth, as well as an opportunity to attract consumers and their loyalty.

The purpose of this report is to analyze the impact of trademarks and their competitive advantage on
consumers.

The object of this study is consumers in the retail trade.

The subject of the study is the behavior of the consumer, predetermined by the influence of
trademarks and their competitiveness.

The main thesis of the study is that trademarks and their competitive advantage influence consumers
when making a purchase decision.

As a result of the research, the essence of trademarks was clarified, the economic benefits for
enterprises from the management of trademarks as an asset were pointed out and the impact of trademarks
on consumers was analyzed. Hypotheses directly related to the competitive advantage created by
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trademarks for enterprises are derived and proven. The results obtained from the conducted research
allow the following conclusions to be drawn:

1. Established trademarks bearing a certain competitive advantage shall be a sufficient condition for
consumers to choose one product over another.

2. The trademark image, attitudes, and suggestions it evokes in consumers are a strong motivational
factor that can have an impact, regardless of the income received by consumers.

3. Trademarks and their intrinsic characteristics are a powerful factor in attracting consumers, and
businesses must therefore make the most of the opportunities for economic benefits they bring.

16. HukosoBa-MunkoBa, B. (2020). KoHKypeHTOCIIOCOOHOCT Ha TBHPrOBCKUTE MapKH Ha
rmobanuus mnasap, Coopuux ¢ 0Oknaou om Ilepsa HayuoHaina HAyuyHa KOH@epeHyus 3a
cmyoeHmu, OOKMOPaHmu u Maaou yyenu ,,Mnosayuu u xonxypenmocnocoornocm, IlnmoBaus,

FastPrintBooks, ctp.121-129, ISSN 2738-7534.

ChBpeMCHHUTE TCHJCHIIMM HA pa3BUTHE HA THPIrOBUSATA CE XapaKTepU3UpaT C TNpoleca Ha
mrobanu3anys B CBETOBEH Marnad. [IpeBpbhinaneTo Ha HAIIMOHATHHUTE TIa3apu B TIIOOAJICH ma3ap, KOWTO
oOxBara 1eus CBAT MOCTaBs Mpe]] KOMIAaHUHUTE PEIUIla BhITpocH — Kak fa Hanmoxkar CBOUTE MPOAYKTH
Ha rma3apa? Kak ia HarpaBsIT IpoyKTUTE pa3no3HaBaeMu oT norpedutenure? Kak jga nmpusiekar moseue
notpeburenn? Ha BcUYKkH MOCOYEHU BBHIIPOCH MOXE Jla ce Jiajie eHO3Ha4YeH OTroBop: ,,Jla ce ch3nmane
TakaBa THProBCKa Mapka, B KOSTO MOTPEOUTENAT OTKPHBA YIOBJICTBOPCHUE HA CBOUTE MOTPEOHOCTH,
KOSITO C€ CBBP3Ba C BUCOKO KaueCTBO M HA KOATO IIE OTAAJIE CBOSTA JIOSITHOCT.”

IenTa Ha HacTosAIIaTa pa3paboTKa € Ja ce pa3KpHe CrieluduKara Ha ThproBcKaTa Mapka Kato (pakrop
3a ycIiex Ha Ou3Heca.

OOeKT Ha TPOYyYBAHETO Ca MKOHOMHYECKHUTE CEKTOPU, B KOUTO Ca PETHCTPUPAHU THPTOBCKUTE
MapKH.

[Ipeamer Ha W3CiEIBaHETO ca THPrOBCKHTE MAapKH, OKA3BalllM BIHMSHUE BHPXY MOTPEOUTEICKHUS
nu300p.

OcHoOBHaTa Te3a Ha U3CJICBAHETO €, Y€ KOHKYPEHTHOTO MPEIUMCTBO, KOETO Ch3/aBaT ThPTOBCKUTE
MapKH, € MOIIeH (akTop 3a MPUBIMYAHE HA IOTPEOUTENN U MTOBHIIABaHE KOHKYPEHTOCIIOCOOHOCTTA Ha
KOMITaHHUUTE.

B pesynrar Ha wu3clieBaHETO Cca W3BEIEHU MPEHMYIIEeCTBaTa 3a KOMIIAHWWTE, Ch3IaBaHU OT
HAJIOXKUJIUTE C€ Ha Ta3apa ThPrOBCKUM Mapku (OpaHIOBE), M3SCHEHO € KOHKYPEHTHOTO IPEIUMCTBO,
KOETO Ch3/1aBaT ThPrOBCKUTE MapKy 3a OU3HEca, pa3KpuT € Tpolieca Ha MO3UITUOHNPaHe Ha MApKUTE B
CHh3HAHUETO Ha TIOTPEOUTENS U Ca MPEIOCTAaBEHH JaHHU 32 HAJIOKWINTE C€ CBETOBHU MapKu (OpaHI0Be)
Y TEXHUTE MMO3UINH Ha TIa3apa.

Modern trends of trade development are characterized by the process of globalization worldwide.
Turning national markets into a global market that spans the globe poses several questions to companies
— How to impose their products on the market? How to make products recognizable by consumers? How
to attract more users? All the above questions can be answered unambiguously: "To create such a
trademark in which the consumer finds satisfaction of his needs, which is associated with high quality
and to which he will give his loyalty."

The purpose of this paper is to reveal the specifics of the trademark as a success factor for the
business.

The object of the study is the economic sectors in which trademarks are registered.

The subject of the study is trademarks that influence consumer choice.

The main thesis of the study is that the competitive advantage created by trademarks is a powerful
factor for attracting consumers and increasing the competitiveness of companies.

As a result of the research, the advantages for companies created by established trademarks (brands)
are outlined, the competitive advantage created by trademarks for businesses is clarified, the process of
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positioning brands in the mind of the consumer is revealed and data on the established global trademarks
(brands) and their positions on the market are provided.

17. T'eopruesa, P., HuxosioBa-MunkoBa, B. (2020). Crpykrypa 1 AHHaMHKa Ha HaIlHOHATHATA

NaTeHTHa akTUBHOCT B bbirapus 3a nepuona 2001-2019, Meowcoynapoona nayuna kongepenyus
VHUTEX 20, . 2, 'abpoBo, YU Bacun Ampuiios, 137-142, ISSN 1313-230X

IenTa Ha HacTosIIaTa pa3paboTKa €, Ype3 MaTEMATHKO-CTATUCTUUSCKH aHAIM3HM Ha CTPYKTypara u
JIMHAMHKATa Ha HAIIMOHAJTHATA MATeHTHA aKTUBHOCT B brarapus, 3a nmepuona 2001-2019 r., usmepena ¢
Opolf W3maZieHW TAaTeHTH 3a HM300peTeHHMS Ha OBITApCKHA TMATCHTONPHUTEIKATENH, 1a C€ Pa3KpHUAT
TEHACHIIMUTE B TEXHOJIOTMYHOTO pa3BUTHE TIO0 pa3lenutre Ha MeXIyHapojHaTa IaTeHTHA
KITACU(UKAIIVSI, 1a CE€ M3CJICABA MHCTUTYIIMOHAIIHATA PUHAISKHOCT HA MATCHTUTE U Jla CE HAIpPaBsAT
CHOTBETHH KOHCTATAIIMH U U3BOJIH.

AKTyalHOCTTa Ha TpoOlieMaTHKaTa ce TPEeNonpe/ielis OT OTHOCHTEIIHO HHUCKaTa CTeleH Ha
WHCTHUTYIIHOHAIM3UPAHOCT Ha ObJIrapckaTa MareHTHA aKTUBHOCT B bwarapus mpes mocnemnute 19
roaunu. Cnen 2016 1. o06ave ce HaOIrOaBa H3BECTHA MPOMSIHA B TIOCOKA OOPBIIaHE Ha HAKOU TEHIACHIIUN
B HMHCTHUTYIIMOHAIHATA CTPYKTYpa, KOETO OOyCIIaBsl W3CJICAOBATENICKUS HMHTEpEC KbM HACTOSIIATa
TEMaTHKA.

The aim of this paper is, through mathematical-statistical analyses of the structure and dynamics of
national patent activity in Bulgaria, for the period 2001-2019, measured by the number of patents granted
for inventions of Bulgarian patent owners, to reveal the trends in technological development under the
sections of the International Patent Classification, to examine the institutional affiliation of patents and
to make relevant findings and conclusions.

The topicality of the issues is predetermined by the relatively low degree of institutionalization of
Bulgarian patent activity in Bulgaria over the past 19 years. After 2016, however, there has been some
change in the direction of reversing some trends in the institutional structure, which determines the
research interest in the current topic.

18. HukosnoBa-MunkoBa, B. (2020). KoHKypeHTHH PEIMMCTBAa U HKOHOMHYECKH U3TOAN OT

JMIIEH3UPAHETO Ha OOCKTH Ha WHAYCTpUANHA CcOOCTBEHOCT, Meowcoynapoona HayuHa
konghepenyuss YHUTEX 20, 1. 2, 'abpoBo, YU Bacun Anpunos, 143-148, ISSN 1313-230X

TeXHONMOTUYHUTE WACH W WHTEICKTYATHHUTE MPOAYKTH CHIIBTCTBAT CHBPEMEHHHS JKUBOT, KOETO
Hajlara Jia ce 3amo3HaeM IMo-ToAPOOHO ¢ HAYMHA MO KOWTO Te JOCTUraT J0 KpalHHUTE MOTPEOUTEITH U
MOJI3BaTeNN. BB3HUKHAIN KaTo WIES, MOCTEIEHHO TEXHOJOTMHUTE MOTAT [a IpepacHaT B IIPaBHO
3ammTed O0EKT Ha WHAYCTpPHAIHATa COOCTBEHOCT M Ja TeHEPHpaT MKOHOMHYECKH HM3TOMH 3a CBOS
COOCTBEHHK.

AKTyaqHOCTTa Ha TeMaTHKaTa Ce OMpEess OT BCE OINEe HHUCKATa CTENCH HA MATEHTHA KyNTypa W
IPaMOTHOCT B IIpeobIIaaBalia 9act OT ObArapCKUTE WHAYCTPUATHN PEATPHUSITHS.

HacrosimaTta pa3paboTka ¢ HacoveHa KbM pa3KpHBaHE crielu(UKaTa Ha JUICH3MOHHATA JICHHOCT
KaTo CpeACTBO 3a pAa3MpOCTPaHsIBAHE HA TEXHOJOTHM W HA Ta3d OCHOBA IOBHIIABAHE
KOHKYPEHTOCIIOCOOHOCTTA Ha IIPEANIPUATHATA. B Ta3u Bph3Ka € M35CHEHA CHIITHOCTTA HAa TEXHOJIOTMYHHMS
TpaHchep Ha 00EKTHTE HA HHAYCTPHAIHA COOCTBEHOCT, KOTATO T€ Cca IMPEAMET Ha JIMIEH3UOHHA CENIKA.

W3BejicHH ca MOJOKUTSTHUTE aCTIeKTH OT JIMIIEH3UPAHETO Ha OOCKTH Ha MHAYCTPHATTHA COOCTBEHOCT
1 3a IBETE CTPAHHM 110 TATEHTHO-IUIEH3UOHHNTE CHEIKH

Technological ideas and intellectual products accompany modern life, which requires us to get
acquainted in more detail with the way they reach end users and users. Having emerged as an idea,
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technology can gradually grow into a legally protected object of industrial property and generate
economic benefits for its owner.

The topicality of the subject matter is determined by the still low level of patent culture and literacy
in most Bulgarian industrial enterprises.

This paper is aimed at revealing the specifics of licensing activities as a means of disseminating
technologies and on this basis increasing the competitiveness of enterprises. In this regard, the essence
of the technological transfer of industrial property objects when they are the subject of a licensing
transaction is clarified.

The positive aspects of the licensing of industrial property for both parties to the patent and licensing
transactions are outlined.

19. Nikolova-Minkova, V. (2020). Components of Customer Based Brand Equity, Third
International Scientific Conference ‘ISCTBL 2020’ Challenges Of Tourism And Business
Logistics In The 21% Century, Publ: Faculty of Tourism and Business Logistics, Goce Delchev
University of Shtip, pp.79-89, ISBN 978-608-244-779-7

Wscneapanara B HacTosaTa pa3paboTka TEMAaTHKA € OT ChIIICCTBCHO 3HAUCHHE 32 KOMIIAHUUTE U 32
YIpaBICHUETO HAa ThProBCKaTa MapKa KaTO OCHOBAa 3a Pa3BUTHE HAa MOIIEH OpaHIl, upe3 KOWTO aa ce
NPUBJIHYAT ¥ 33JbPKAT KIMEHTH, Jia ce 3alllMTaBaT Ia3apHU IO3UIMH | Ja Ce TIOCTHra YCTOWYMBO Ha
UKOHOMHYECKH ChTPECCHHS Pa3BHTHE.

CBHBpEeMEHHHUSAT MTOTPEOUTEIN € U3MPABEH MPE]l TPYHATA 33a/1a4a J1a n30epe Hali-TIOXOIAIIUAT 33 HETO
MPOAYKT TP Peaulla aHAIO3U, KOUTO MPUTEIKABAT CPOJHHM XapaKTEPUCTHKU, HO CE Mpejyiarar Mo
UMETO Ha pa3nuyHu OpaHjoBe. B Taszu TpyaHa 3aja4a, OT CHIIECTBEHO 3HAYCHHE Ca OTHOIICHUETO H
BB3NPUATHATA HA TIOTPEOUTENMTE KbM Tpeiiaranute OpaHaoBe. Ta3u Bpb3Ka MEXKIY, BHTPEIIHUTE
HArJIaCH U MOTPEOUTEIICKOTO MTOBE/ICHUE 110 BpEMe Ha TIOKYITKa, € OOSKT Ha U3CJICIOBATEIICKU aHAIU3H U
Hai-00II10 MpeACTaBs IIECHHOCTTA Ha OpaHa 3a OTPEOUTEIIS.

[enra Ha pa3paboTKaTa € Ja ce MPECTABAT eJIeMEHTHTE, (POPMHUPALIH TTOTPEOUTENCKATa IEHHOCT Ha
OpaHJa W TAXHOTO BIIMSHUEC BBHPXY PEIICHUETO 3a MOKyNKa. B Ta3u Bpb3ka, upe3 H3IMOJI3BAHE HA
EMITMPUYHH METOJ/IM Ca aHaJM3WPaHU PEIHIla aBTOPOBH BB3INICAH 110 BBIIPOCA 32 IIEHHOCTTa Ha OpaHia
U ca U3BEJICHU HEIHNTE eJeMeHTH. B pe3ynTar Ha U3clie/IBaHETO € MpeJICTaBeHa crieludukara Ha BCEKH
€/IMH OT eJIEMEHTHTE, (JOPMHpPAIIH [ICHHOCTTa Ha OpaHia. Te3u eeMeHTH ce SBABaT OTIPAaBHU TOYKH 3a
3aCHJIBAHE BIMSIHUETO Ha KOMIIAHUWTE BHPXY MOTpeOuTenute. B 3akimodeHue ca u3Be/IeHN MPEOphKU
3a MOBHUIIIaBaHE [IEHHOCTTA Ha OpaH/ia B Ch3HAHUETO Ha TIOTPEOUTES.

The topics studied in this paper are essential for companies and for trademark management as a basis
for the development of a powerful brand to attract and retain customers, to protect market positions and
to achieve sustainable to economic shocks development.

The modern consumer faces the difficult task of choosing the most suitable product for him over
several analogues that have similar characteristics but are offered under the name of different brands. In
this difficult task, the attitude, and perceptions of consumers to the brands offered are essential. This
relationship between internal attitudes and consumer behavior during purchase is the subject of research
analyses and generally represents the value of the brand for the consumer.

The purpose of the development is to present the elements that form the consumer equity of the brand
and their influence on the purchase decision. In this regard, using empirical methods, several author's
views on the issue of brand equity have been analyzed and its elements have been deduced. As a result,
the study presents the specifics of each of the elements that form the equity of the brand. These elements
are starting points for strengthening the influence of companies on consumers. In conclusion,
recommendations for increasing the brand equity in the mind of the consumer are outlined.
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20. Panayotova, Sv., Nikolova-Minkova, V. (2020). Intellectual Property In Digital
Environment, Third International Scientific Conference ‘ISCTBL 2020’ Challenges Of Tourism
And Business Logistics In The 21 Century, Publ: Faculty of Tourism and Business Logistics,
Goce Delchev University of Shtip, pp.89-99, ISBN 978-608-244-779-7

WNHTenexkryanmHara COOCTBEHOCT W HEHWHUTE OOEKTH Ca 3HAa4WM €JIEMEHT OT IOJWUTHKara Ha
CHBPEMEHHOTO mpenmnpustre. Hapen ¢ pa3BUTHETO Ha TEXHHWKaTa M TEXHOJOTHHTE, WHTEJEKTyaTHaTa
CcOOCTBEHOCT C€ IIPEBbpPHA B MOIICH HKOHOMHUYECKH (haKTOpP, HOCEI] CIICIU(PUIHO 3HAYCHHE B YCIOBUATA
Ha qurutanHa cpeaa. llenTa Ha HacTosIUA MOKIAA € a Ce U3SCHU CHUIHOCTTA Ha MHTENICKTyaTHaTa
CcOOCTBEHOCT M HEHHOTO MPOSBIICHHUE B TUTHTAITHOTO MPOCTPAHCTBO. B Ta3m Bpb3Ka, Upe3 M3MOI3BaHE
Ha EMITUPUYHM METONIM Ha MPOyYBAHE Ca aHAIHM3MPAaHU OOCKTUTE HA WHTEICKTyaJHaTa COOCTBEHOCT,
KaKTO U TSIXHOTO MPOSIBICHUE B AUTUTATHA Cpera.

B pesynrar Ha u3cieaBaHeTO € M3BEACHA aBTOPOBA JAe(UHHIINS 332 HHTEICKTyaIHaTa COOCTBEHOCT,
oTpesiesieH € 00XBaTbT Ha MHTEJIEKTyaTHaTa COOCTBEHOCT U € TIPEICTaBeHa POJIATa Ha WHTENeKTya IHaTa
cOoOCTBEHOCT B Mpolieca Ha JUTUTAIN3ANNYS. B 3aKkifoueHre ca n3BeJCHH NPEMOPHKU KbM YIPABICHUETO
Ha OOEKTHTE Ha WMHTENEKTyalHa COOCTBEHOCT B AuTWTaiHa cpema. llomdepraHo e 3HAYEHHETO Ha
YIpaBJICHUETO HA OOEKTHTE Ha MHTEJEKTyaJlHA COOCTBEHOCT B IWTHTANIHA Cpena, KOeTo TpsOBa /1a ce
CHhOOpa3H ¢ TUICcara Ha TEPUTOPHAITHOCT B MHTEPHET M HEB3MOXXHOCTTA 32 OTpaHHNYaBaHE U3IOI3BAHETO
Ha 00CKTa Ha 3aKpWJia U3BbH TEPUTOPUUTE U JIMIIATA, 32 KOUTO aBTOPHT € JIal CBOETO ChIIACHE

Intellectual property and its objects are a significant element of the policy of modern enterprise. Along
with the development of technology and technology, intellectual property has become a powerful
economic factor bearing a specific importance in the digital environment. The aim of this report is to
clarify the nature of intellectual property and its manifestation in the digital space. In this regard, using
empirical methods of study (comparison, and analyses) are analyzed objects of intellectual property, as
well as their manifestation in the digital environment.

As a result of the study, an author's definition of intellectual property is derived, the scope of
intellectual property is defined and the role of intellectual property in the process of digitalization is
presented. In conclusion, recommendations for the management of intellectual property objects in a
digital environment are outlined. It is emphasized the importance of the management of intellectual
property objects in the digital environment, which must consider the lack of territoriality on the Internet
and the impossibility of limiting the use of the object of protection outside the territories and the persons
for whom the author has given his consent

21. HukosioBa-MunkoBa, B. (2021). MapkoBara akTUBHOCT — WHIUKATOp 32 HHOBAIWH,
Kpvena maca c mesxcoynapoono yuacmue ,, Tvpeosusma — Hayuno 3HaHue u OuzHec peaiHocm
AkanieMU4HO n3aarencTso , lleros®, ctp. 279-286, ISBN 978-954-23-2005-0

WNHoBanmuTe ca KIIOYOB M3TOYHWK HA KOHKYPEHTHO NPEAMMCTBO 3a NPEANPHUSATHITA OILIe OT
HAYaJI0TO Ha WHAYCTPUAJHATA PEBOJIONMS M Karo TaKbhbB TE MMAT OCHOBHA POJS B Pa3BUTHETO Ha
(upMHTE W CBETOBHUTE WKOHOMHKH. To3u (hakT mpemomnpenens H3CICAOBATEICKUS HHTEPEC KbM
pa3sKpuUBaHETO Ha HOBM METOJM 3a OICHSIBAHE HA MHOBAIIMOHHATA €()EeKTUBHOCT.

[enrta Ha HACTOSIIMS JOKIIA] € 1a CE pa3KpHe PoJsTa Ha MapKOBaTa aKTHBHOCT (3asBUTEJICKA W/UITH
perucTpalionHa) Karo WHOBAIIMOHCH WHAMKATOp. B Ta3sum Bph3ka ¢ HampaBeH 0030p Ha HaydHaTa
JUTEpaTypa ¥ ca MpeICcTaBeH:! Pa3InyHI aBTOPOBY TTO3UIIMH 32 HapacTBallara 3HAaYMMOCT Ha MapKHUTE B
CHBPEMEHHUS OM3HEC U IMO-CIIEIHAIHO KaTo MHAWKATOp 3a u3MepBaHe Ha mHoBaruute. [IpencraBena e
uH(pOpMaIHs 32 MOTHBHTE 3a PETUCTPAIUs Ha MapKa B 3aBUCHMOCT OT €Tara OT I[UKbJIa Ha Pa3BUTHE, B
KoiiTo momnaaa ¢upmara u ¢azaTa Ha MHOBAIIMOHHUS IHMKBI. J[OkazaHa e poysita HA Mapkara Karo
WHOBAIIMOHEH WHANKATOpP, OCOOCHO TMOAXOMAII B CIlydaWTe, B KOUTO WHOBAaTHBHHUTE IMPOAYKTH Ha
(hupMHTE HE MOTAT J1a CE 3AIUTST C TaTSHTH.
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Innovation has been a key source of competitive advantage for enterprises since the beginning of the
Industrial Revolution and as such it has a major role to play in the development of companies and global
economies. This fact predetermines the research interest in revealing new methods for assessing
innovation efficiency.

The purpose of this report is to reveal the role of trademark activity (applicant and/or registration) as
an innovation indicator. In this regard, a review of the scientific literature is made, and different authoring
positions are presented on the growing importance of trademarks in modern business and as an indicator
for measuring innovation. Information on the reasons for registration of a trademark is presented,
depending on the stage of the development cycle in which the company falls and the phase of the
innovation cycle. The role of the trademark as an innovation indicator has been proven, especially
suitable in cases where innovative products of companies cannot be protected by patents.

22. HuxonoBa-MunkoBa, B. (2021). MapxkoBara 3asButencka aktuBHoct u COVID-19.
Cooprux ¢ 00kaaou om Bmopa medcoynapoona HayuHa KoHgpepenyus , Hnosayuu u
Koukypeumocnocoonocm — Ceemvm npe3 npusmama Ha nandemuama COVID-19*, TTnosaus,
[110BIMBCKO YHUBEPCUTETCKO M3AATEICTBO, cTp. 54-65, ISSN 2738-8018

PasButnero Ha mnanmemusta COVID-19 nompunacs B romsiMa CTENEH 3a BIOIIABAaHE Ha
MKOHOMHYECKOTO ChCTOSIHIE HE CaMO Ha Pa3BUBALINTE CE€, HO M HA Pa3BUTHUTE CTPaHH, a peruna Ou3Hec
JEeHHOCTH ca HEBb3BPATHMO YHHINOXEHH. B Ta3m Bpb3Ka HACTOSILIMAT JOKJIAJ pa3mIexIa MapKoBaTa
3asBUTEJICKA aKTUBHOCT KaTo MHAMKATOp 3a BiusHueTo Ha COVID-19 BbpXy AeliHOCTTa HA OBIATapCKus
OusHec.

O0exkT Ha aHau3a ¢ BiaussareTo Ha COVID-19 BbpXy MapKoBara 3asiBUTEJICKA AKTUBHOCT 3a IIEpUo/ia
Ha MaHAEMUITA.

[Ipeamer Ha M3CIEOBAHETO € MapKOBaTa 3asBUTENICKA aKTMBHOCT, OCBILECTBEHA OT OBITApCKH H
qy’>KIECTPAaHHU TPKIAHN HA TEPUTOPHATA HA CTPAHATA M OT OBJITApCKU TPaXKJaH! B Uy KOMHA.

IlenTa Ha W3CIEOBAHETO € Ja CE€ YCTAaHOBH BIMSHHETO HA HENPEIBHICHU CBHTPECCHUS Ha
oOkpbkaBamiara cpena Ha pupmure (COVID-19) BbpXy TAXHATa JEHHOCT, KaTo CE aHAJIM3UpPa MapKoBaTa
3asBUTEJICKA aKTHBHOCT B POJISITA HA MHIMKATOP 3a Pa3BUTHETO Ha OHM3HEca.

PaboTHHTE XMIIOTE3H HA U3CIIEBAHETO CA CIICIHUTE:

Xunomesza 1. COVID-19 oxa3Ba HEraTMBHO BIMSHHE BbPXY BBb3MOKHOCTHTE 3a CTapTHpaHE Ha
OM3HeC HaYMHAHUA U OIPaHWYaBa Pa3BUTHETO Ha CHILECTBYBALIMS OM3HEC.

Xunomeza 2. COVID-19 npenacouBa 3asBUTENUTE KbM PETHCTpalvs HA Mapka Ha TO-CTAOWIHH
nas3apu, Ch3/1aBallld YCJIOBHS 32 pa3BUTHE AOPU B MaHAEMUYHH YCIOBHS.

B®3 ocHOBa Ha npeacTaBeHara HHGOpMAIKA 32 MAPKOBaTa 3asBUTEIICKA AKTUBHOCT Ha TEPUTOPHUATA
Ha PemyOnuka bbirapus u B 4yOWHA, U3TOTBEHUT aHAIM3 MO3BOJISIBA JIa CE MPOBEPST aBTOPOBHUTE
XHIMOTE3H U Ja ce 0000IIAT ChbOTBETHUTE U3BOIH.

The development of the COVID-19 pandemic has greatly contributed to the deterioration of the
economic situation not only of developing but also of developed countries, and many business activities
have been irretrievably destroyed. In this regard, this report examines the trademark applicant activity as
an indicator of the impact of COVID-19 on the activities of the Bulgarian business.

The object of the analysis is the impact of COVID-19 on the trademark applicant activity for the
period of the pandemic.

The subject of the study is the trademark application activity carried out by Bulgarian and foreign
citizens on the territory of the country and by Bulgarian citizens abroad.

The aim of the study is to establish the impact of unforeseen shocks on the environment of companies
(COVID-19) on their activities by analyzing the trademark application activity as an indicator of business
development.

The working hypotheses of the study are as follows:
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Hypothesis 1. COVID-19 has a negative impact on the opportunities to start business ventures and
limits the development of existing businesses.

Hypothesis 2. COVID-19 redirects applicants to register a trademark in more stable markets, creating
conditions for development even in pandemic conditions.

Based on the information presented about the trademark applicant activity on the territory of the
Republic of Bulgaria and abroad, the analysis allows to check the author's hypotheses and to summarize
the relevant conclusions.

23. Panayotova, Sv., Nikolova-Minkova, V. (2021). Importance of Intellectual Property for
SMEs in the Digital Economy, Fourth International Scientific Conference Challenges Of
Tourism And Business Logistics In The 21% Century, Publ: Faculty of Tourism and Business
Logistics, Goce Delchev University of Shtip, North Macedonia, pp. 120-127, ISBN 978-608-
244-824-4.

Bce moBeve BHMMaHWE Mpe3 MOCIEIHUTE TOIUHH CE€ OTHENs Ha YCTOWYMBOTO pa3BUTHE HA
MIPEATIPUATHATA 33 TIOCTHTaHEe Ha KOHKYPEHTOCIOCOOHOCT. OCOOEHO MSCTO B TO3W IPOIEC 3acMar
00eKTUTE Ha WHTENIEKTyaTHa COOCTBEHOCT (0OOCKTH Ha WHAYCTpHAHa COOCTBEHOCT; aBTOPCKH IpaBa U
CPOIHH HAa TSX TpaBa), KOUTO CE paslIeKIaT Karo KI04oB (DakTOop B MKOHOMHKAaTa, OazWpaHa Ha
3HaHueTo. TpaHcdopmanusaTa KbM JTUTUTAIHA UKOHOMUKA 3aCUIIBA BIMSHUETO HA 3HAHHETO, KOETO €
TeHeparop Ha HOBHM WieH. TsdxHara 3akpuia Cc€ OCBHINECTBABA Ype3 CHUCTeMara 3a HHTEJCKTyalHa
COOCTBEHOCT.

Upe3 3amiura npasara HaJl UHTEJIEKTyaaHaTa COOCTBEHOCT CE IPEAM3BUKBAT TEXHOJIOTHUHHU IPOMEHH
U ce MojJroMara MKOHOMHYECKHS pacTek. CTOWHOCTTa Ha WHTEJICKTYyallHUTE TMPOAYKTH YECTO Ce
nojeHssBa oT Mankute W cpemnnn npeanpustus (MCII), a nurncara Ha JOCTarb4YHO MO3HAHUS 3a
CUCTeMaTa Ha MHTEJIEKTyaIHaTa COOCTBEHOCT BOIM 0 IPOMYCKaHE HA HKOHOMUYECKU U3TOJIH.

[enrta Ha HacTosara pa3paboTKa € Jia ce MPEeACTaBH POJIATa HA WHTEICKTyalHaTa COOCTBEHOCT B
Pa3BUTHETO Ha MAJKUTE U CPEHU MPEIIPHUITHS B YCIOBUATA HA TUTHTATHA NKOHOMHKA. B Ta3n Bpb3Ka
ca neuHUpaHW Ha-4eCTO HM3MOI3BAaHUTE OOCKTH Ha HWHTeNekryamHa coocrBeHoct or MCII u ca
W3BEJICHU TEXHHUTE MPEJIUMCTBA M HEAOCTATHIIN. B 3aKinioueHIe ca MOCOYeH! TPYAHOCTUTE, Bh3HUKBAIIN
npen MCII npu u3non3BaHe Ha CHCTEMAara 3a 3aKpuiia Ha HHTEICKTyallHaTa COOCTBEHOCT.

WzsicHsiBaHeTO Ha crielduKaTa Ha HHTEICKTyalHaTa COOCTBEHOCT 1 Bb3MokHOCcTHTe HA MCII n1a ce
BB3IOJI3BAT OT MpaBaTa CH HaJ MPHUTE)KABAHUTE WHTEIEKTYAIHU MPOAYKTH OW MOTIa Ja MOJIIOMOTHE
TSXHOTO Pa3BUTHE W TIOBUIIIABAHE HA KOHKYPEHTOCIIOCOOHOCTTA UM, OCOOCHO B YCIIOBHSITA HA JUTHTATHA
WKOHOMUKA.,

More and more attention in recent years has been paid to the sustainable development of enterprises
to achieve competitiveness. A particular place in this process is occupied by objects of intellectual
property (objects of industrial property; copyright and related rights), which are seen as a key factor in
the knowledge-based economy. The transformation to a digital economy increases the impact of
knowledge, which is a generator of new ideas. Their protection is implemented through the intellectual
property system.

By protecting intellectual property rights, technological change is triggered, and economic growth is
supported. The value of intellectual outputs is often underestimated by small and medium-sized
enterprises (SMEs), and the lack of sufficient knowledge of the intellectual property system leads to
missing economic benefits.

The aim of this paper is to present the role of intellectual property in the development of small and
medium-sized enterprises in the digital economy. In this regard, the most used objects of intellectual
property by SMEs are defined and their advantages and disadvantages are outlined. In conclusion, the
difficulties encountered by SMEs in using the intellectual property protection system are pointed out.
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Clarifying the specifics of intellectual property and the opportunities of SMEs to benefit from their
rights over the intellectual products owned could support their development and increase their
competitiveness, especially in the digital economy.

24. Nikolova-Minkova, V. (2021). Economic Perspectives on Intellectual Property
Management, Fourth International Scientific Conference Challenges Of Tourism And Business
Logistics In The 21% Century, Publ: Faculty of Tourism and Business Logistics, Goce Delchev
University of Shtip, North Macedonia, pp. 128-134, ISBN 978-608-244-824-4

CBeTBHT ce IpOMEHS ¢ Obp3H TEMIIOBE M TOBAa OKa3Ba BH3ACHCTBHC M BHPXY Pa3BUTHETO Ha OM3HEcaA.
IIpe3 mocneqHUTE OECETUNICTHS 3HAHMETO C€ TPEBPBINA B OCHOBEH pECype, AaKTHBHU3HUPAIL
WHOBAIIMOHHATA JICHHOCT HAa KOMITAHWUHTE. Pe3ynTarure OT W3IMOJI3BAHETO HA 3HAHWUETO Ca HE Camo
KOHKYPEHTHO IMPEJUMCTBO 32 KOMIIAHHWTE, HO WM JBMIKEIA CHJIA 332 Pa3BUTHUETO HA OOIIECTBOTO M
WKOHOMHKATa. 3a Ja MOrarT Ja HM3BJIEKaT MaKCHMalHAa WKOHOMHYECKa HM3TOfa OT HOBOIPUIOOUTOTO
3HaHHUE, KOMIIAHUUTE TPAOBA JIa OCUT'YPSIT HErOBaTa 3aKpHJyia M aIcKBaTHO YIIPABJICHUE HA MpaBaTa BbPXY
WHTEJICKTyaHa COOCTBEHOCT.

C ommen Ha MoOCTaBeHaTa MpeN HACTOSAIIMS TOKIAa IEN: Ja Ce pa3kphe HEOOXOTUMOCTTa OT
yIpaBlicHHE HAa UHTEJICKTyaaHaTa COOCTBEHOCT, B pAMKHUTE Ha pa3paboTKaTa ¢ U3sACHEeHa crerudukara
Ha kareropuute MC, mocoyeHn ca Bp3MOKHOCTUTE 3a 3akpuia Ha C M MKOHOMUYECKUTE M3TOAU OT
NPUTEKAHUETO Ha WHTEJICKTyaHa COOCTBEHOCT.

IIpencraBeHn ca BB3MOXKHHUTE CTparerud 3a ynpasieHue Ha MC, Karo € akIeHTHPAHO BBHPXY
HEOOXOJMMOCTTa OT CHBMECTHO TpHJIaraHe Ha TE3M CTPATerHMH 3a MPHIOOWBAHE HA KOHKYPEHTHO
mpeaAUMCTBO. Pa3I‘.HeZIaHI/I Ca U HMKOHOMHUYCCKHUTE IMPECAUMCTBA OT IMPUTCIKAHHUECTO HaA IIpaBa BbLPXY
WHTEJICKTyaTHa COOCTBEHOCT, KaTO aKIICHT € TIOCTaBCH BbPXY MATCHTHUTE.

B 0600611eHre Ha HAMMUCAHOTO JI0 TYK TPAOBA /1a ce B3eMe T0/1 BHUMaHUE, ue pu ObP30 U3MEHsIIaTa
ce cpena, 0coOEHO B YCIIOBUATA Ha MPOABIDKABAIIA OOIIECTBEHA 1 HKOHOMUYECKa KpH3a CIICJICTBHIE Ha
COVID-19, npurexaBaHUTe HEMaTepUAIHA aKTHUBHU 1oj (hopMara Ha MHTEJICKTyallHa COOCTBEHOCT ca
rapaHiys 3a YCIHEITHOTO BBh3CTAHOBSIBAHE HAa KOMIAHHUHUTE, KOCTO Hajara TSIXHOTO KOMIETCHTHO WU
e¢(heKTUBHO yIpaBJICHHE.

The world is changing at a rapid pace, and this is also having an impact on business development. In
recent decades, knowledge has become a major resource activating the innovation activity of companies.
The results of the use of knowledge are not only a competitive advantage for companies, but also a
driving force for the development of society and the economy. To be able to derive maximum economic
benefit from the newly acquired knowledge, companies must ensure its protection and adequate
management of intellectual property rights.

In view of the objective set before this report: to reveal the need for intellectual property management,
the specifics of IP categories are clarified within the framework of the development, the possibilities for
IP protection and the economic benefits of intellectual property ownership are indicated.

Possible IP management strategies are presented, focusing on the need to jointly implement these

strategies to gain competitive advantage. The economic advantages of owning intellectual property rights
are also examined, with an emphasis on patents.
In summary, it should be considered that in the rapidly changing environment, especially in the context
of the ongoing social and economic crisis due to COVID-19, the intangible assets in the form of
intellectual property are a guarantee for the successful recovery of companies, which requires their
competent and effective management.

25. Nikolova-Minkova, V. (2022). Comparative Analysis of Industrial Property Rights in
Bulgaria and Serbia for the Period 2011-2020. Eighth International Conference APPLICATION
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OF NEW TECHNOLOGIES IN MANAGEMENT AND ECONOMY - ANTIM 2022, Vol 2.,
Publisher: Faculty of Information Technology and Engineering, Belgrade, Republic of Serbia
“Union-Nikola Tesla” University, ISBN 978-86-81400-71-5, pp. 225-240

B macTosmms eram OT pa3BUTHE Ha MKOHOMHKATa M HApaCTBAIIOTO 3HAYCHUE HA WHOBAIMUTE 32
(hopMupaHe Ha KOHKYPEHTOCIOCOOHOCT Ha KOMIIAHUWTE BCE IO-TOJIIMO BHHMAaHHUE C€ OTHCNS Ha
3aKpuiiaTa Ha WHTENEKTyanHa coOcTBeHOoCT. OOEKTHTE Ha WHTENEKTyallHa COOCTBEHOCT HE Camo
WHJIMKUPAT 32 TEXHOJIOTUYHOTO Pa3BUTHE HA MKOHOMHUKATA, HO W XapaKTepU3UpaT WHOBAIIHOHHUS
MOTCHI[MAJI Ha JaJICHa JbpXaBa M CIOCOOHOCTTAa M Ja TpaHCOpMHUpa Ch3AaJCHUTE 3HAHUS B
WKOHOMUYECKH OJara.

ETo 3amo, och3HaBaKU 3HAYUTEITHATA POJISl HA MHTEJICKTyaIHaTa COOCTBEHOCT 3a pa3BUTHE HE CaAMO
Ha OOIIECTBOTO HO W 3a MOCTHUTraHe Ha MKOHOMHUYECKO Pa3BUTHE W CTAOWIIHOCT HA JhP)KABUTE, HUC
pasmiexaamMe eIHa OCHOBHA 4YacT OT OOCKTUTE Ha WHTENIEKTyadHa COOCTBEHOCT, a UMEHHO Te3u Ha
WHIycTpHaiHaTa coOCTBeHOCT. [IpaBaTa BhpPXy WHIyCTpHUAIHA COOCTBEHOCT OOXBAIaT: MATEHTHTE 3a
M300pETCHUS U TIOJIC3HUTE MOJICTTH; THPrOBCKUTE MapKH ¥ MHIyCTpUaTHUA nu3aiiH. [locoueHnTe 00exTn
Ce CBBP3BAr C ACHHOCTTA HA KOMIIAHUHTE, KaTO: TATCHTUTE U IMOJIC3HUTE MOJICITH UMAT ChIIIECTBEHA PO
B TpaHc(epa Ha TEXHOJIOTHH; ThPrOBCKUTE MapKU Bb3JIEHCTBAT BbPXY MOTpeOUTEINTE U (POPMUPAHETO
Ha pa3lo3HABACMOCT Ha MPEANPUITHATA, WHIYCTPHATHUS JU3aliH Ch3/1aBa OOJHMKa Ha MPOMYKTUTE Ha
KOMITAHUWTE W OKa3Ba BIMSHUE BbPXY BB3NPUATHATA Ha morpeburtenurte. llocoueHoro, makap na
U3pa3siBa MHOTO MaJlka 9acT OT JIHCTBUETO Ha OOCKTHUTE HA WHTyCTPHATTHA COOCTBEHOCT, € MTOKA3aTeTHO
3a POJIsATa KOATO U3ITBIHSIBAT KAKTO Ha HAIIMOHAIHO PaBHHMIIE, TaKa U Ha MEXTYHAPOIHO PABHUIIIE.

HacrosimusT goknmaa uMa 3a 1ei Ja aHaau3upa ChCTOSHUETO M JAWHAMUKATa Ha OpOi 3asBCHH U
perucTpupaHu TpaBa BbPXy OOEKTH Ha WHAYCTPHUATHA COOCTBEHOCT (MATCHTH, MOJIC3HU MOJCIH,
THPTOBCKM MapKH W WHAyCTpHalieH awm3aiiH) B bearapus n Cepous 3a mepuoma 2011-2020. B Tasm
BpB3Ka ¢ Te(huHUpaHa CHIITHOCTTA HAa BCEKH OT ITOCOYCHHUTE OOCKTH M Ca TIOCOYCHHU KOJMUYECTBCHH TaHHU
3a U3MEHEHUETO Ha MpaBaTra Mpe3 aHAIM3UpaHus nmepuoi. JlaHHuTe, Bb3 OCHOBA HA KOWTO CE M3TOTBS
aHaliu3a Ha ChCTOSHHUETO W IMHAMUKATA Ha MpaBaTa BhpXy OOEKTH Ha MHIYCTpUallHa COOCTBEHOCT, ca
moyydeHun OT ©Oaszata jaHHM Ha CBETOBHATa OpraHu3amusl IO HWHTENICKTyanHa coOCTBeHOCT. B
3aKJIFOUYCHUE € TOCOYCHA POJIsATa Ha MHIYCTPHAlTHATa COOCTBEHOCT KaTto (haKTOp 3a MKOHOMUYECKO
pasBUTHE Ha aHATM3MPAHHUTE ABPKABH M Ca M3BEIECHH HACOKH, Ype3 KOUTO MOXE Ja ce Mmomo0opu
npeacTaBsHeTo HA bearapus u Crpbus B 00acTTa HAa HHAYCTPHAIHATA COOCTBEHOCT.

At the current stage of economic development and the growing importance of innovation for the
formation of competitiveness of companies, increasing attention is paid to the protection of intellectual
property. Objects of intellectual property not only indicate the technological development of the
economy, but also characterize the innovation potential of a country and its ability to transform the
created knowledge into economic goods.

Therefore, aware of the significant role of intellectual property in the development not only of society
but also in achieving economic development and stability of states, we consider a major part of the
objects of intellectual property, namely those of industrial property. Industrial property rights cover:
invention patents and utility models; trademarks and industrial designs, and others. These objects are
associated with the activities of companies, such as: patents and utility models have an essential role in
technology transfer; trademarks affect consumers and the formation of enterprise recognition, industrial
design creates the image of companies' products and influences consumer perceptions. That point,
although expressing very little of the operation of industrial property objects, is indicative of the role
they play both at national level and at international level.

This report aims to analyze the state and dynamics of the number of applied for and registered
industrial property rights (patents, utility models, trademarks and industrial design) in Bulgaria and
Serbia for the period 2011-2020. In this regard, the essence of each of the specified objects is defined
and quantitative data on the change of rights during the analyzed period are indicated. The data, on the
basis of which the analysis of the state and dynamics of industrial property rights is prepared, are obtained
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from the database of the World Intellectual Property Organization. In conclusion, the role of industrial
property as a factor for economic development of the analyzed countries is pointed out and guidelines
are drawn up through which the performance of Bulgaria and Serbia in the field of industrial property
can be improved.

26. HuxonoBa-MunkoBa, B. (2022). KpbroBara MKOHOMHKAa W TAaTEHTHTE B 00JacTTa Ha
KOHTpOJIa Ha 3aMbpCSBAHETO. MedcOyHapoOHa  HAYYHO-NPAKMUYECKA  KOH@epeHyus

., Kpveosama uxonomuxa 6 konmexcma na penayusma Unoycmpus 4.0 — Odbwecmso 5.0, AU
,llenoB, Cpumos, ISBN 978-954-23-2249-8, ctp. 334-341

[Mocnenuute TOmWHU ca O€NsA3aHUW OT 3HAYUTENIEH WHTEPEeC KbM KPbroBaTa WKOHOMHKA KaTo
BB3MOXKHOCT 32 HaMaJIsiBaHE Ha BPEIHOTO BIWSHHUE Ha XOpara BbPXy OKoJHara cpeaa. Hapactpamoro
BHUMaHHE, KOETO W3CIIENOBATENN U TIOJMUTHITN OTAEIAT HAa KPhroBaTa NKOHOMHKA CE€ OITOCPENCTBA U OT
[EJIUTE 32 YCTOWYMBO PA3BUTHE HA OOIIECTBOTO M MKOHOMHYECKU PACTEXK.

Ha ¢ona Ha H3sIBEHUS CTPEMEXK U MIPEIIPUCTUTE MTPE3 MOCICTHUTE TONUHU MEPKHU 32 KOHTPOJIMPAHE
U OoTrpaHWYaBaHE Ha 3aMbpCSBaHETO, 3amodyHanara mpe3 2022 1. BoitHa Mexnay Pycus m YkpaiiHa u
MocCIie/iBaiaTa sl eHepruiiHa Kpu3a B EBpomna ca Ha IbT Ja oTnaneyar crapus KOHTHHEHT OT aMOMIIUNTE
3a YKCTa, JOCThITHA ¥ CUTypHA eHeprus. Hemro noBeve, Bce MO-4eCTO e KOMEHTHUPA Bb3MOKHOCTTA 32
BH300OHOBSIBAHE M3MOI3BAHETO HA H3BENEHH OT EKCIUIOATAIMsl BBIVIMIIHU MEHTpatun B ABCTpuS,
I'epmanmsi, BenmukoOpuTtanus, 3a na ce rapaHTHpa €HEpruiiHaTa CHTYPHOCT CIIe[] OTKa3a OT PYCKH
npupojicH ras. ToBa He caMo 4Ye MPOTUBOPEYH Ha 3aJIOKCHHUTE B 3€JICHAaTa C/IEIKa IeNIU 3a IpeMaXBaHe
HA 3aMBPCSIBAHETO, HO U IIIE JIOBEJIC JIO YBEJIMYaBaHE HA BHIVICPOJAHUS OTIIEUATHK, KOSTO OTHOBO H3BEXK/IA
Ha TIpeJIeH TUTaH BBIIPOCHT 32 TEXHOJIOTHHTE B 00JIACTTa HA KOHTPOJIA Ha 3aMbPCSIBAHETO.

Hacrosmust goknan aHamu3upa NareHTHaTa akTUBHOCT B 00JIACTTa HA KOHTPOJIa Ha 3aMbPCSIBAHETO,
B KOHTEKCTa Ha KphroBaTa MKOHOMHKA M YIPABICHHETO Ha oTmamblmte. [lareHTHara nHbOpMaIms
M3II0NI3BaHA KaTO WHAWKATOP 32 TEXHOJOTHYHOTO pa3BUTHE HA OOIIECTBOTO B 0OJACTTa HA KOHTPOJIA HA
3aMbpcsiBaHeTo. M3BemeHa e ponsAta Ha 3eleHara cAelka KaTo MOTHBATop 3a OCHUTYpsIBaHE Ha
CIIPABEIUIUB MPEXOl KbM YCTOHYHBO Pa3BUTHE U HKOHOMHYSCKH PaCTEK.

Recent years have been marked by significant interest in the circular economy as an opportunity to
reduce people's harmful impact on the environment. The increasing attention that researchers and policy
makers pay to the circular economy is also mediated by the Sustainable Development and Economic
Growth Goals.

Against the backdrop of the strong aspiration and the measures taken in recent years to control and
reduce pollution, the war between Russia and Ukraine that began in 2022 and the subsequent energy
crisis in Europe are about to move the old continent away from the ambitions of clean, affordable and
secure energy. Moreover, there is an increasing comment on the possibility of resuming the use of
decommissioned coal plants in Austria, Germany, the UK to ensure energy security after the
abandonment of Russian natural gas. Not only does this run counter to the Green Deal's goals to eliminate
pollution, but it will also lead to an increased carbon footprint, which again brings to the fore the issue
of pollution control technologies.

This report analyses patent activity in the field of pollution control, in the context of circular economy
and waste management. Patent information has been used as an indicator of the technological
development of society in the field of pollution control. The role of the Green Deal as a motivator for
ensuring a just transition to sustainable development and economic growth is outlined.

27. HuxkonoBa-MunkoBa, B. (2022). [TarenTuTe 32 €KOJOTHYHN TEXHOJIOTHH B IbPXKABUTE OT
EC 3anepuona 2010-2020 r. Mescoynapoona nayuna koughepenyus YHUTEX 22, T. 2, TabpoBo,
YU Bacun Anpunos, ctp. 184-189, ISSN 1313-230X.

21



Exonorn4HuTe TEXHOJIOIMHU 3aeMaT LEHTpaHa MO3UIMS B Pa3BUTHETO HE CaMO Ha KOMIIAHUMTE, HO
U B U3TPa)<IaHETO Ha ChbBPEMEHHOTO OOILIECTBO U Haii-Beue — T€ ca MOILHO CPEACTBO 3a OBJaJsiBaHE
HEraTUBHOTO BB3/ECHCTBUE HAa YOBEKA BbPXY OKOJIHATA CPEAa.

EdexTpT 0T eKONOrnyHUTEe TEXHOJIOTHH BCE IOBEYE 3aBHCH OT CTENEHTA Ha TAXHATa Mudys3us u
IPUIOKEHUETO UM, a ChILO TaKa U OT CTPEMEXA KbM YCTOHYMBOCT B Pa3BUTHETO Ha KOMIIAHUHUTE U
0011ecTBOTO KaTo 15u10. Heo0X0quMocTTa OT ch3aaBaHe HAa HOBH ,,eKO™ MPOMYKTH U ONTUMHU3UPAHE Ha
MIPOM3BOJICTBEHUTE MPOLIECH C I1e71 HaMaJIIBaHE BPEIHOTO Bb3/IEHCTBUE BbPXY OKOJIHATA CPENa € OTIaBHA
OCh3HATa M € BpeMe 3a yCKOpsBaHEe Ha AWQY3UsITa Ha TEXHOJIOTMHTE M TAXHOTO YCBOSBaHE 32
e(eKTHBHOTO UM H3IIOJI3BAHE.

Lenra Ha HacTOAIIMA JOKJIA] CE CBEX/a O yCTAHOBSBAHE Ha NMATEHTHATa aKTUBHOCT B 00J1acTTa Ha
€KOJIOTUYHUTE TEXHOJOruu. Upe3 Hu3Moji3BaHEe Ha EMIIMPUYHU METOOU (U3CIIEABaHE, CPaBHEHUE U
aHaJu3) € U3ACHEeHa MaTeHTHaTa aKTMBHOCT Ha IAaTEHTOIIPUTEKATEIHN OT JbpkaBuTe-uieHku Ha EC 3a
nepuona 2010-2020 r. B pe3ynrar Ha U3CIEABAHETO € NMPENCTABEH MIPUHOCHT HA BCAKA OT IbPKABUTE B
Ch37aBaHEeTO M IU(Y3MATa HA EKOJOTMYHU TEXHOJOTMH M €A M3BEAEHHM TE3HM OT TAX, C Hai-BHCOKa
IaTeHTHA aKTUBHOCT. B 3axiroueHue ca MOCOYEHHM HSAKOUM OT IPEANOCTABKUTE, NMPUOPUTU3UPAILU
BBBEICHUETO HA EKOJIOTMYHU TEXHOJIOTHH.

Environmental technologies occupy a central position in the development not only of companies, but
also in the construction of modern society and, above all, they are a powerful tool for mastering the
negative impact of man on the environment.

The effect of environmental technologies increasingly depends on the degree of their diffusion and
implementation, as well as on the pursuit of sustainability in the development of companies and society.
The need to create new "eco" products and optimize production processes to reduce the harmful impact
on the environment has long been recognized and it is time to accelerate the diffusion of technologies
and their absorption for their effective use.

The purpose of this report is reduced to establishing patent activity in the field of environmental
technologies. By using empirical methods (research, comparison, and analysis), the patent activity of
patentees from EU Member States for the period 2010-2020 is clarified. As a result of the study, the
contribution of each of the countries in the creation and diffusion of environmental technologies is
presented and those with the highest patent activity are derived. In conclusion, some of the prerequisites
prioritizing the introduction of environmental technologies are pointed out.

28. Hukoaosa-MuHkoBa, B. (2022). [TareHTHTE 32 €KOJIOTOCHOOPa3HU TEXHOJIOTHH B 00JIaCTTa
Ha W3MOJI3BAHETO Ha OTIAIHA TOIUINHA, Mexxcoynapooua nayuna kongepenyus YHUTEX 22, T.
2, 'abposo, YU Bacun Anpuios, ctp. 178-183, ISSN 1313-230X

CrnenBaiiky ujesTa 3a TJ00aIHO YCTOWYMBO Pa3BUTHE BCE MOBEYE M3CICIOBATEIH U CIICIIUAIUCTH
HACOYBAT CBOETO BHUMAaHUE KbM Ch3JIaBaHe Ha €KOJIOTOChOOPa3HU TEXHOJIOTHH, YHETO BHEAPSBAHE I1Ie
HaMaJIi OKa3BaHOTO HETAaTHBHO BIIMSHUE BBPXY OKOJHATA Cpefa.

HacrosmusT moknan pasriexkaa pa3BUTHETO Ha €KOJOTOCHOOPAa3HHUTE TEXHOJOTWU B 0oONacTTa Ha
M3II0JI3BaHETO HA OTIIA/THA TOIUIMHA M TIONYYEHUTE eBporeiicku mareHTy B nepuomna 2010-2021 r. Llenra
Ha JIOKJaJa ce CBeXJa JIO OTpa3sBaHe Ha HACTHITWINTEC M3MCHEHUs B JUHAMHUKATA Ha TATCHTHATa
aKTUBHOCT W U3BEXJIaHE Ha MPEIITOCTABKUTE, MOBIUSIIA BbPXY OTYCTEHUTE TCHICHITUH.

B pesynTar Ha M3rOTBEHUS aHAIH3 € KOHKPETH3UpaH 00XBaTa HA eKOJIOroCh0OPa3HUTE TEXHOJIOTUH
3a W3MNOJI3BaHE Ha OTMNAJHA TOIUIMHA W € MPOCIe/ieHa TUHAMUKaTa B Opoil 3asBEHU W MATCHTOBAHU
TEXHOJIOTHH upe3 EBponeiickoTo mateHTHO BeqoMcTBO. OTKPOSHU ca BOJIEIIUTE MATCHTOIPUTEKATEIN
Y Cca W3BEJICHU IIPUOPUTETHUTE 32 MaTEHTOBAHE TEXHOJIOTUYHU HAIPABJICHUS.

B 3axirodeHue € MoCOYeHO, Y€ W3MECTBAHETO Ha KOHBCHIIMOHAJIHHUTE CHEPIHUHU PECYypCH OT
BH300HOBSIEMH TaKWBa 4pe3 pa3paboTBaHe, pa3lpPOCTPAHCHHE M BHEMPSIBAHE HAa EKOJIOTOCHOOpa3HU
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TEXHOJIOTHH € HEOOXOJMMOTO YCJIOBHE 32 TOCTHTaHEe Ha JIBJITOCPOYECH W yCTOWYHB HKOHOMHYECKH
pacrex.

Following the idea of global sustainable development, more and more researchers and specialists are
turning their attention to the creation of environmentally friendly technologies, the implementation of
which will reduce the negative impact on the environment.

This report examines the development of environmentally friendly technologies in the field of waste
heat use and the European patents obtained in the period 2010-2021. The purpose of the report is to
reflect the changes in the dynamics of patent activity and to derive the prerequisites that have influenced
the reported trends.

As a result of the analysis, the scope of environmentally friendly technologies for the use of waste
heat has been specified and the dynamics in several requested and patented technologies have been traced
through the European Patent Office. The leading patentees are highlighted and the priority technological
directions for patenting are outlined.

In conclusion, it is pointed out that the displacement of conventional energy resources from renewable
energy resources through the development, dissemination and deployment of environmentally friendly
technologies is a necessary condition for achieving long-term and sustainable economic growth.

29. Huxkonosa-MunkoBa, B. (2023). 3crenBane Ha maTeHTHaTa aKTHBHOCT B TEXHOJIOTHYHA
obmact Xumusa 3a mnepuoma 2000-2021, COopHUK ¢ [IOKJIAQAM OT HAy4YHO IpaKTHYECKa

KoH(epeHIus ,, YIIpaBlIeHne B Hempenckazyema ousnec cpema”, XTMY, Codus, ctp. 71-80,
ISBN: 978-954-465

IMocTrraneTo Ha yCTOWYHBO Pa3BUTHE 32 KOMIIAHUKTE B ChBPEMHUETO HECHMHEHO HaJlara W3oJi3BaHe
Ha BCSAKO KOHKYPEHTHO MPEIUMCTBO, KOSTO MOXKE JIa MOAOOPH Ma3apHOTO UM MPEACTABSIHE U J1a 3aIbPIKH
BHUMAHHUETO Ha KIUEHTUTE. Bbp3UTe TEXHOIOTMYHH MPOMEHH B MMOCIIEAHUTE IECETUICTHS YePTAAT HOBU
OBTHINA U Bb3MOXKHOCTH 32 pa3BUTHE, KOMTO TJIACKAT MPEANPHUITUATA B HAAIpPEBapa 3a pa3sKpHBaHE H
MPEAOCTABSIHE HA MOTPEOUTENINTE Ha HOBU TEXHOJIOTHYHH PEIICHUS B €HA WK Ipyra oonact. Eto 3aro,
BOXKHO MSICTO B YIPABICHHETO HA CHBPEMEHHOTO MPEANpHUsATHE TPsOBa Ja ce OTAEIS Ha BhIpoca 3a
OCHUTYpsIBaHE Ha HEOOXOMMATA 3allUTa Ha HHTEJICKTYaIHUTE MPOAYKTH Ha KOMITAaHUHTE.

IMocovyeHoTo TO-rope OOOCHOBaBa HMHTEpeca Ha aBTOpa Ha pa3paboTkara KbM H3CIICIBAHE Ha
CHCTOSTHUETO U Pa3KpHBaHE HA CBETOBHUTE TCH/CHIIMU HA TEXHOJOTHMYHO pa3BUTHE Ha 00IacT XUMUS.

VI3roTBeHMSAT aHAIN3 Ha MMAaTeHTHATa akKTHBHOCT B TEXHOJOTMYHA 00sacT XUMHS € TOKa3aTelcH 3a
YCTOHYUBOCTTA U 3HAYCHUETO Ha OOCKTUTE HA MHTEJIEKTyaIHa COOCTBEHOCT, M B YaCTHOCT MATCHTHTE, 3
paszButueTo Ha oOmecTBoTo. [leprombT Ha anamms, obxBamiam; ot 2000 mo 2021 r., mpe3 Ko#TO ce
HaOMIOaBa MPOTHYAHETO HA HEraTHBHU 3a OOIIecTBOTO W Ou3Heca cnoutus — CBeTOBHAra
uKoHOMHUecka kpu3a u Covid-19, moamomara oHarieqsIBAHETO HA Ba)KHOCTTA HA MATCHTHUTE ITpaBa.
HesaBucuMo OT HempejckasyeMara cpeia 3a pa3BUTHE, 3a Ieus 22 TOAMIICH Mepuoj ce Hadmonana
PBCT Ha U300peTareNickaTa akTHBHOCT, KOHTO Bomu 110 3,05 KpaTHO yBeTUUeHHE Ha OpOst Ha U3AaICHUTE
narentd ot 2000 mo 2021 .

AHaIM3BT MO3BOJISABA J[a CE OTKPOSAT TEXHOJIOTUYHHUTE HAMIPABIICHHUS, C HAl-BHCOKA KOHIICHTPAIIUS Ha
MaTeHTHU TpaBa, cpea kouto: Papmayeemuxa (610 248 6p. matentH); Opeanuuna ¢una xumus (556
695); Mamepuanu, memanypeus (515 218); Xumus na ocnosnume mamepuanu (514 080); Unocenepna
xumus (502 600).

He Ha mocieqHo MSACTO MO BaXHOCT € Pa3KpHUBAHETO HA BOJACUIMTE B TEXHOJOTMYHO OTHOIICHHEC
JbPKaBH, MATEHTOMPUTEKATEIIH OT KOUTO AEMOHCTPUPAT HAl-CUITHO MATEHTHO MPUCHCTBUE B I00ATICH
TUTaH M CE SIBSIBAT JABHWTaTe]l Ha MHOBAIIMHUTE B 001acT XUMHSI.

Achieving sustainable development for companies in modern times undoubtedly requires the use of
any competitive advantage that can improve their market performance and keep the attention of
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customers. The rapid technological changes in recent decades have mapped out new paths and
opportunities for development that are pushing businesses into a race to discover and provide consumers
with new technological solutions in one area or another. Therefore, an important place in the management
of the modern enterprise should be devoted to the question of providing the necessary protection of the
intellectual products of companies.

The above justifies the interest of the author of the paper in researching the state and revealing the
global trends of technological development of the field of Chemistry.

The analysis of patent activity in the technological field of Chemistry is indicative of the sustainability
and importance of intellectual property objects, and patents, for the development of society. The analysis
period, covering from 2000 to 2021, during which the course of negative events for society and business
is observed — the Global Economic Crisis and Covid-19, helps illustrate the importance of patent rights.
Despite the unpredictable development environment, for the entire 22-year period there is an increase in
inventive activity, which leads to a 3.05-fold increase in the number of patents granted from 2000 to
2021.

The analysis allows to highlight the technological fields with the highest concentration of patent
rights, including Pharmaceuticals (610,248 patents); Organic fine chemistry (556,695); Materials,
metallurgy (515,218); Basic materials chemistry (514,080); Chemical engineering (502,600).

Finally is the disclosure of the technologically leading countries, patentees of which demonstrate the
strongest patent presence globally and are the engine of innovation in the field of Chemistry.

30. HukonoBa-MunkoBa, B. (2023). Ctpykrypa W ITWHaMHKa Ha HW3JaJCHUTE TMATECHTH 3a
eKoJIorTnYHU TexHonoruu B nepuona 2000-2021, COopHUK ¢ TOKIAIN OT HAy4YHO MpaKTHYECKa

KoH(epeHIus ,,YpaBiieHue B Hemnpeackazyema ousnec cpena’, XTMY, Codwus, cTp. 81-90,
ISBN: 978-954-465

BbropocsT 3a eKooruvyHaTa cTpaHa Ha Pa3BUTHETO Ha 0OIIECTBOTO € TIoCcTaBeH omie npean 1987 T,
Koraro JokimansT Ha CBeTOBHaTa KoMHCHS MO okoiHa cpema u passurue (World Commission on
Environment and Development — WCED), thap. Brundtland Commission craBa oOmecTBeHO
nmocrosiare. OT Apyra cTpaHa, IMEHHO upe3 To3u gokymenT — Our Common Future (WCED, 1987) ce
JlaBa INIAaCHOCT Ha UAEeATa 32 YCTOMYMBO Pa3BUTHE Ha OOIIECTBOTO U HA IPOOJIEMUTE, YUUTO PELICHUS
JHEC MOraT Ja ce HaMepsAT B JIMLIETO Ha EKO-WHOBAllMWTe M HHOBALUHUTE, OPHUEHTHPAHH KbM
YCTOMYUBOCT.

Hacrosiuust noknan uma 3a 1ej 1a npociiefn CTpyKTypara U AMHAMUKATa Ha W3aJCHUTE TaTeHTU
3a eKoJornyHM TexHosnoruu B nepuona 2000 — 2021 . B Ta3u Bpb3ka ca aHaTU3UPAaHU NMAaTEHTOBAHUTE
TexHonoruu 4pe3 JloroBopa 3a mareHTHO Koomnepupane (PCT) u ype3 HanmoHaIHMTE BEIOMCTBA Ha
Ibp)KaBUTe-WICHKH. M3BeleHH ca BoAeLIUTe B IVI00ajJeH IUIaH AbpKaBH HAaTEHTONPHUTEXATeNd U ca
IPOCJIEICH! TeHICHIIMUTE Ha Pa3BUTUE HA €KOJIOTHYHUTE TEXHOJIOIHH.

W3roTBeHuAT NOKIAA 3a MAaTeHTHATa aKTUBHOCT B 00IACTTa HA €KOJIOTHYHUTE TEXHOIOTUHU TO3BOJIU
Jla ce OTKPOH pOJIsiTa Ha OTAETHH JAbP)KaBU KaTo HMEHTPOBE 32 TEXHOJIOTUYHO pa3BUTHE. BaxkHo € na ce
0TOENIe)KH, Ye MMEHHO OCH3HABAHETO HAa HEOOXOJMMOCTTa OT Pa3BHTHE Ha (U3UUECKHUsS KalHuTal U
KOHLEHTpaLusATa Ha MHBECTHULIMH B HAay4YHOM3CIIEIOBaTeJCKaTa M pa3BOMHA JIEHHOCT ca eIHU OT
(akropute, nu3BexkIaIM Abpxkasu karo Kurai, Anonus, CALL u P. FOxua Kopest Ha mbpBUTE MO3MLNU
B CBETa IO MIATEHTHA aKTUBHOCT.

Ananmsupanara WHQOpMaIMs CBUAETEICTBA M 34 HAapacTBalllaTa 3arpHKEHOCT Ha OOLIECTBOTO 3a
€KOJIOTUYHOTO BIMSHHE HA OCBHIIECTBABAHATA OT YOBEK MPOMUILICHA NEHHOCT M TOCIEIULUTE OT
eKCIIOaTalUATa Ha KOHBEHLIMOHAIHUTE IPUPOIHU pecypcH. CTpeMexbT KbM HaMHUPAaHE Ha LSJIOCTHO
pelleHue Ha Bb3HUKHAJIUTE IPOOJIeMH — OT pa3paboTBaHe Ha 3aKOHOJATENIHA PaMKa 3a OrpaHHYaBaHE Ha
BpPEOHOTO BB3ICHCTBUME BHPXY MNpUpomara 0 pa3padOTBAaHETO W BHEAPSIBAHETO HAa HMHOBATHBHU
TEXHOJIOTMHU 3a OMa3BaHE Ha OKOJHATa Cpela € MBbTAT KbM OCHIYpsIBAHE Ha YCTOHYMBO pa3BUTHE HA
00I11€CTBOTO.
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The question of the ecological side of society's development was raised even before 1987, when the
report of the World Commission on Environment and Development (WCED), the so-called Brundtland
Commission is in the public domain. On the other hand, it is through this document — Our Common
Future (WCED, 1987) that the idea of sustainable development of society and the problems whose
solutions can be found today in the face of eco-innovation and sustainability-oriented innovation are
given publicity.

This report aims to trace the structure and dynamics of environmental technology patents granted in
the period 2000 — 2021. In this regard, patented technologies are analyzed through the Patent Cooperation
Treaty (PCT) and through the national offices of the Member States. The leading global patentee
countries are identified and the trends in the development of environmental technologies are traced.

The report on patent activity in the field of environmental technologies has allowed to highlight the
role of individual countries as centers of technological development. It is important to note that it is the
awareness of the need to develop physical capital and the concentration of investment in research and
development that are some of the factors bringing countries such as China, Japan, the USA, and the
Republic of South Korea to the top positions in the world in terms of patent activity.

The information analysed also testifies to the growing concern of society for the ecological influence
of man-made industrial activity and the consequences of the exploitation of conventional natural
resources. Striving to find a comprehensive solution to the problems — from developing a legislative
framework to limit the harmful impact on nature to the development and implementation of innovative
technologies for environmental protection is the way to ensure sustainable development of society.

2. KHUT'U (MOHOI'PA®HSA), YYEBHUIIM U YYEBHU TIOCOBUSA

2.1. XaOuautanuoHeH Tpya (MoHorpadgusi)

M1. HuxoaoBa-MunkoBa, B. (2021). Mapxama ¢ 6panoa. WsnarenctBo ,,Exc-TIpec”,
I"a6bposo, ISBN 978-954-490-706-8.

B chBpeMeHHaTa WMKOHOMHYECKA cpella BbPXYy KOHKYPEHTOCIIOCOOHOCTTa Ha MpPEANPHSTHSATA
BIWSAT pa3nyHu (akTopu. B yciaoBusaTa Ha 3acWicHa KOHKYpPEHTHa OopOa, Ka4ecTBOTO Ha
NpeAjaraHuTe CTOKHM M YCIYTH M TEXHUTE XapaKTEPUCTHKH ca HENOCTaThYHM 3a CIeyelBaHe Ha
CbPCBHOBAaHMETO MEXKIY KOMIAHUUTE M IIOCTUTaHE HAa YCTOHYMB BBHB BPEMETO IOJOXKHUTEICH
UKOHOMHYECKHU PE3YJITaT.

Enun ot dakropuTe, YneTO 3HAYCHUE HAPACTBA CHIIECTBEHO C PA3BUTHETO HA 0OIIECTBOTO, HAPE/
C VMHOBAIIMOHHATA U WHBECTHUIIMOHHA JCHHOCT Ha MPEANPHUATHATA, € ThPTOBCKaTa MapKa Karo oOeKT Ha
WHIyCTpHaHa COOCTBEHOCT M IMO-CIEIMAIHO HelHara Tpancdopmanus B Opany. bpannbt ce Hamara
Karo MMbPBOCTENEHEH (haKTOp, CIIOCOOCTBAII 32 YCIEIIHOTO Pa3BUTHE HA MPEANPHUITHATA. Te OoT CBOs
CTpaHa TpsIOBa Jla CE OPUSHTHUPAT KbM MPUAOOMBAHE U yIPABICHUE HA TAaKWBAa HEMATEPUATHH aKTUBU
(THProBCKM MapKd, THPIOBCKO HME, OpaHIOBE), KOMUTO MPUBIMYAT MOTPEOHTENHUTE 4Ype3 CUIICH
TIOJIOKUTENICH UMUK U OTTOBOPHA KbM OOIIIECTBOTO M OKOJIHATA CpPeJia TIOJIUTHKA.

AKTyaJTHOCTTa Ha M3CJe[BaHaTa TeMaTHKa ce o0yciaBs OT HEOOXOAMMOCTTa 3a Pas3IeKAaHe U
OIICHSBaHE Ha THPTOBCKUTE MapKu W OpaHJIoBeTe Karo (haKTOpH, CIIOMAaramiy 3a TOBUIIIaBaHE Ha
KOHKYPEHTHUTE TPEJANMCTBA HAa NPEANPHUATUATA. THProBcKara Mapka W OpaHIbT TPENCTaBISBAT
KOHKYPCHTHH IMPECAUMCTBA 3a MNPCANPUATHCTO U ONPEACTIAT MNMOTCHUHUAJIHUTEC BB3MOXHOCTH 3a
YCIIEIIHOTO My pa3BuTHe. ToBa mpeaonpenens U3CieABaHETO Ha EBOJIOIMATA HA ThPTOBCKUTE MApKH OT
APEBHOCTTA 0 CBbBPEMHUETO u KOHKPETU3UPAHE Ha IMpEAIOCTaBKUTE, JOMpHUHACAIIA 3a
TpaHc(hOPMHUPAHETO Ha THPrOBCKaTa Mapka B OpaHI.

OOekT Ha u3cienBaHe B HACTOSIIMS MOHOTpadHyeH TPyH € THhpProBcKaTa Mapka M HeiHara
TpaHncdopmaius B OpaHz.
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[Ipeamer Ha U3cienBaHe € CTOWHOCTTA Ha OpaH/ia, Kato GakTop U eJH OT OCHOBHUTE TIOKA3aTeIH
3a KOHKYPEHTOCIIOCOOHOCT Ha OpaH/a.

OcHoBHaTra 1en Ha MOHOTpadUYHUS TPYH € Ja CE aHaJlM3Wpa CTOWHOCTTa HA HAW-CHUITHUTE
OpanmoBe B EBpoma, kaTo ce Mokaxe poiara M 3a (GopMupaHe Ha KOHKYPEHTHOTO IPEIMMCTBO Ha
OpaHIOBETE M CHOTBETHO 32 IMOBHUIABAHE KOHKYPEHTOCIIOCOOHOCTTA Ha KOMITAHHUHUTE.

IenTa Ha MOHOTpadusTa CE IOCTUTA YPE3 PEIIABAHETO Ha CICIHUTE ITO-BaXKHU 3a/1a49H:

1. [a ce paskpue crennukara Ha ThProBcKaTa Mapka v MpouechT Ha TpaHCHOpMaIHsITa U B
OpaHz upes 3abJI00UCH aHAJIM3 Ha ChILIECTBYBAIH TEOPETUYHH BUXKIAaHUA U IOCTaHOBKH.

2. Ja ce aHamu3upar W CcUCTEMaTu3UpaT W3BECTHUTE OO MOMEHTa aBTOPOBH BB3IIEAU B
o0JiacTTa Ha M3rpakIaIuTe OpaHna KOHCTPYKTH ,, yeHHOCHm Ha Opanda ™ U ,, cmouHoCcm Ha
opanoa ‘.

3. [a ce nedmHMpaT NOHATHATA ,,KOHKYPEHTOCTIOCOOHOCT”, ,,KOHKYPEHTHO MPEINMCTBO” H 1a
Cce MPEeJCTaBU POoJIsiTa Ha OpaH/aa 3a U3rpaXkKIaHe Ha YCTOMYMBO KOHKYPEHTHO MPEIUMCTBO.

4. Ja ce ananuzupa BBII BsB Bogenn nkonomuku B EBpona 3a nepuona 1995-2020 1. xaro
WHJIUKATOp 32 UKOHOMHUYECKA CTAOMITHOCT.

5. [a ce npencrasu cToiiHOCTTa Ha OpaHIOBETE 32 aHATM3UPAHUTE MKOHOMUKH B EBpoma 3a
KOHKPETHH T'OJIMHH, B 3aBUCUMOCT OT U3MEHEHHETO B cpejiara 3a pa3Buthe B nepuoaa 2010-
2020t

6. [a ce ananu3npa u3MEHEHHETO B CTOMHOCTTA Ha OpaHosere npe3 2020 r., o BIUAHKE HA

naggemusara COVID-19.

OcHoBHara Te3a Ha MoHorpadusara e: LleHHOCTTa U CTOMHOCTTa Ha OpaHaa, KaTo M3rpakKAalld
OpaHa KOHCTPYKTH, (POPMHUpAT OIPEIEICHO PaBHUIIE Ha KOHKYPESHTOCIIOCOOHOCT, KOSTO JIOIPUHACS 3a
MOCTUTaHE HAa YCTOWYUBH 3a MPESANIPUATHATA PE3YJTATH, JJOPH B YCIOBHUSITA HA KPH3a.

Hacrosimara moHoTpadus € pe3ynrar oT Hay9HO-U3CISIOBATEIICKUS TPY/l Ha aBTOpa, TOCBETCH HA
OpaHJ0BETE ¥ TAXHOTO KOHKYPEHTHO MPEAMMCTBO 38 KOMITAHUHUTE.

In today's economic environment, various factors influence the competitiveness of enterprises. In
the conditions of increased competitive struggle, the quality of the goods and services offered, and their
characteristics are insufficient to win the competition between companies and achieve a sustainable over
time positive economic result.

One of the factors whose importance increases significantly with the development of society, along
with the innovation and investment activities of enterprises, is the trademark as an object of industrial
property and in particular its transformation into a brand. The brand is established as a primary factor
contributing to the successful development of enterprises. They, in turn, should focus on the acquisition
and management of such intangible assets (trademarks, trade names, brands) that attract consumers
through a strong positive image and responsible to society and the environment policy.

The topicality of the studied theme is determined by the need to consider and evaluate trademarks
and brands as factors helping to increase the competitive advantages of enterprises. The trademark and
the brand represent competitive advantages for the enterprise and determine the potential opportunities
for its successful development. This predetermines the study of the evolution of trademarks from
antiquity to modernity and the specification of the prerequisites contributing to the transformation of the
trademark into a brand.

The object of research in this monographic work is the trademark and its transformation into a
brand.

The subject of research is the value of the brand as a factor and one of the main indicators of brand
competitiveness.

The main objective of the monographic work is to analyze the value of the strongest brands in
Europe, proving its role in forming the competitive advantage of brands and increasing the
competitiveness of companies.

The aim of the monograph is achieved by solving the following more important tasks:
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1. To reveal the specifics of the trademark and the process of its transformation into a brand

through an in-depth analysis of existing theoretical views and formulations.

2. To analyze and systematize the author's views known so far in the field of brand-building

constructs "brand equity” and "brand value".

3. To define the concepts of "competitiveness”, "competitive advantage" and to present the

role of the brand in building a sustainable competitive advantage.

4. To analyse GDP in leading economies in Europe for the period 1995-2020 as an indicator

of economic stability.

5. To present the value of brands for the analyzed economies in Europe for specific years,

depending on the change in the development environment in the period 2010-2020.

6. To analyze the change in the value of brands in 2020, under the influence of the COVID-19

pandemic.

The main thesis of the monograph is: The equity and value of the brand, as constructs that build
the brand, form a certain level of competitiveness, which contributes to achieving sustainable results for
enterprises, even in times of crisis.

This monograph is the result of the author's research work dedicated to brands and their
competitive advantage for companies.

2.2.Y4eOoHUIH

V1. HuxonoBa-MunkoBa, B. (2022). Mapxume u msxnama peeucmpayus. Mapka na

Esponetickus cvto3. Madpudcka cucmema 3a pecucmpayus na mapkume. VI3narenctso ,,Exc-
ITpec®, I'abpoBo, ISBN 978-954-490-740-2, 214 ctp.

Mapkurte ca equH OT IUPOKO M3MOJII3BAHUTE B MPAKTHKATa 0OEKTH Ha MHAYCTpHATHA COOCTBEHOCT.
Te nompuHacsT KakTo 3a KOMEpCHaIM3alysiTa Ha OCTaHAJIUTE 00EKTH HAa UHTENEKTyalHa U B YaCTHOCT
UHJyCTpHajgHa COOCTBEHOCT, Taka M 3a pa3lO3HABAaeMOCTTa U Au(epeHIManusITa Ha NPOAYKTUTE Ha
nasapa.

Y4eOHUKBT € HacOueH KbM 3all03HaBaHE Ha CTYJCHTUTE U YNTATEIIUTE C ICTOPHUECKOTO Pa3BUTHE HA
MapKHTe M HaJlaraHeTO MM KaTo MOIIEH (aKTOp Ha KOHKYPEHTOCIIOCOOHOCT 332 MAaJIKUTE M CPeIHH
npeanpusatust (MCII) n HanoxwinTe ce Ha Ma3apa CBETOBHU komnaHuu. IlpencraBeHu ca nocienHure
M3MEHEHUS B 3aKOHONATEICTBOTO Ha Pemybnuka bwarapus, narupamm ot 27.10.2020 1. B obnactra Ha
MapKUTe U XapMOHM3ALMATa HAa HALMOHAJIHOTO 3aKOHOJATEICTBO C PErMOHAIHOTO U MEXIyHapOIHO
takoBa. OTAENEeHO € BHUMaHKE Ha Ipolelypara 0 perucTpanys Ha Mapkute B brirapus, a cbiio Taka
U Ha MEXITyHapoJHATa PEerHucTpanys Ha MapKd. AKLIEHTHPAHO € BbPXY perucTpanusaTa Ha Mapka Ha
EBpornelickus cbr03 ¥ Ha perucTpanusaTa Ha Mapku upe3 Maapuackara cucrema.

ITo T03u HaumH, ype3 NPeATIOKEHOTO YUeOHO ChIIbpPKAHUE, IPOLECHT Ha 00yueHHUE Ha CTYIEHTHUTE
aKLUEHTUPA BbPXY NOTPEOHOCTUTE HA ChBPEMEHHUS OU3HEC.

Y4eOHUKBT ,,MapKuTe u TAXHaTa perucrpauus. Mapka Ha EBponeiickust cbro3. Maapuacka cucrema
3a perucTpanys Ha MapKuTe. € IpeHa3HaueH 3a BCUHUKU CTYIEHTH OT CIeLIMaIHOCTUTE Ha TexHuuecku
YHUBEpPCUTET — ['abpoBo, M3ydaBaIy IUCIUILINHY ,,JIHTeNnekTyasiHa cobcTBeHOCT™, ,,HAYyCTpHaTHa
COOCTBEHOCT M TIaTeHTHA MONUTHKA", ,, MEHHPKMBHT Ha HMHOBALIMUTE U MHAYCTpHaTHaTa COOCTBEHOCT .

CopabppkanneTo Ha ydeOHHKA ,,MapKuTe W TAXHATa perucrparms. Mapka Ha EBponeiickusi Chio3.
Manpuicka cucteMa 3a perucTpanys Ha MapkuTe.” € IMOIXOASII U 3a padoTeluTe B IpaKkTUKaTa U B
00J1acTTa Ha MHTEJIEKTyallHaTa COOCTBEHOCT CIELUAINCTH, IOPaJi HEroBaTa TEOpETHYHA U PAaKTHYECKa
HACOYEHOCT.

Trademarks are one of the widely used industrial property objects in practice. They contribute both
to the commercialization of other objects of intellectual and industrial property, as well as to the
recognition and differentiation of products on the market.
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The textbook is aimed at introducing students and readers to the historical development of trademarks
and their imposition as a powerful factor of competitiveness for small and medium-sized enterprises
(SMEs) and established global companies. The latest amendments to the legislation of the Republic of
Bulgaria, dating from 27.10.2020 in the field of trademarks and the harmonization of national legislation
with regional and international legislation, are presented. Attention is paid to the procedure for
registration of trademarks in Bulgaria, as well as to the international registration of trademarks. Emphasis
is placed on the registration of a European Union Trade Mark and the registration of trademarks through
the Madrid system.

Thus, through the proposed curriculum, the process of training students emphasizes the needs of
modern business.

The textbook "Trademarks and their registration. European Union Trade Mark. Madrid System for
Registration of Trademarks" is designed for all students from the specialties of the Technical University
of Gabrovo, studying disciplines "Intellectual Property"”, "Industrial Property and Patent Policy",
"Management of Innovation and Industrial Property".

The content of the textbook "Marks and their registration. European Union Trade Mark. Madrid
System for Registration of Trademarks." is also suitable for specialists working in practice and in the
field of intellectual property due to its theoretical and practical orientation

¥Y2. HuxonoBa-MunkoBa, B. (2023). [lamenmno-npasuu acnekmu na 3awumama u
Komepcuanuzayuama Ha uzoopemenusma. Nznarenctso ,,Exc-IIpec*, 'abporo, ISBN 978-954-
490-795-2, 232 c1p.

N3o0perenmnsaTa kato 00EKT Ha WHAYCTpHATHA COOCTBEHOCT Cca C OCHOBOIOJNAramio 3Ha4deHHe 3a
Pa3BUTHETO Ha OOIIECTBOTO Ipe3 IsiIaTa YOBEIIKa UCTOPHs. e JaBar TIachK Ha TEXHUYECKUS MIPOTpec
Y 33JIBIDKBAT HAIIpPeIbKa B peIUIla 00JAaCTH HA YOBEIIIKOTO MTO3HAHHE.

Y4eOHUKBT € HACOYCH KbM 3all03HABAHE HA CTYICHTUTE M YUTATEIINTE ChC CHITHOCTTA, XaPAKTEPHUTE
0COOEHOCTH M MEXaHM3MUTE 3a MIPaBHA 3aKpuiia Ha n3oopeTeHusTa. [IpeacraBeHo € 3aKOHOIATEICTBOTO
Ha PenyOnmuka bwearapus B o0Onacrra Ha M300peTEHUATA, KAKTO U PETHOHAIHUTE M MEXAyHApPOIHU
JloroBopu U crioroon. OTAEICHO € BHUMaHUE Ha MPOIeaypaTa 1Mo MaTeHTOBAaHEe Ha W300pPETeHUsATA B
beirapusi, 1 MeXIyHapOJHOTO TaTeHTOBaHe. Pasrnenanu ca W CelUpUYHUTE XapaKTEPUCTHKH Ha
nareHTHara nHpopmMarus, HeifHITE 0COOEHOCTH U MPEANMCTBA, KAaKTO M HAYMHUTE 32 paboTa C MaTeHTHU
nmokymeHTH. [Ipocnenenu ca u qpyru Bb3MOXKHOCTH 32 3aKpHJIa Ha M300pEeTEHUsTa — PETUCTpAIUATA Ha
MOJIE3E€H MOJIEN U OTIa3BaHeTO Ha ThProBCcKa TaiHa. [locodeHa e ChITHOCTTA 1 MPUIIOKHOTO TI0JI€ Ha HOY-
xay.

ITo To3u HauwH, Ype3 NPEIIOKESHOTO YUEOHO ChABPIKAHUE, POIECHT HAa O0yUCHHUE Ha CTYICHTHUTE
aKIICHTUPA BbPXY MOTPEOHOCTUTE HA CHBPEMEHHMSI OU3HEC.

YueOHUKBT ,, ] [aTeHTHO-TIpaBHU acIeKTH Ha 3alUTara ¥ KOMepCHuaIn3alnsiTa Ha n300peTeHusITa™ e
MpeaHa3HaueH 32 BCUYKH CTYJACHTH OT CIIEIUANHOCTHTE Ha TexHuuecku yHuBepcuteT — ['abGpoBo,
W3ydaBalllv JUCHUILINHHA , JIHTeneKkTyanHa coOcTBeHOCT, ,,IHaycTpruasHa cOOCTBEHOCT M IMAaTCHTHA
moimTuka®, ,,MEHWIKMBHT Ha WHOBAIIMMTE W WHAyCTpUadHaTa COOCTBEHOCT, ,3ammra Ha
WHTEJICKTyaTHaTa COOCTBEHOCT .

CoappxaHneTo Ha yyeOHUKaA ,llaTeHTHO-TIpaBHU acleKTH Ha 3allluTara U KOMepcHaIu3alusaTa Ha
n300peTeHnATa™ € MOAXOAAII0 W 3a paboTemuTe B MpakTUKaTa M B OONAcTTa HAa WHTENIEKTyal HaTa
COOCTBEHOCT CIICIIUAIIUCTH, [TOPAJIM HETOBaTa TEOPETUYHA U MTPAKTUIECKA HACOYCHOCT.

Inventions as objects of industrial property have been of fundamental importance for the development
of society throughout human history. They give impetus to technical progress and drive progress in
several areas of human knowledge.

The textbook is aimed at familiarizing students and readers with the essence, characteristics, and
mechanisms for legal protection of inventions. The legislation of the Republic of Bulgaria in the field of
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inventions, as well as regional and international treaties and agreements is presented. Attention is paid to
the procedure for patenting inventions in Bulgaria and international patenting. The specific
characteristics of patent information, its features, and advantages, as well as the ways of working with
patent documents are also discussed. Other possibilities for the protection of inventions have been traced
— utility model registration and trade secret protection. The substance and scope of the know-how is
indicated.

Thus, through the proposed curriculum, the process of training students emphasizes the needs of
modern business.

The textbook "Patent and Legal Aspects of the Protection and Commercialization of Inventions" is
intended for all students from the specialties of the Technical University of Gabrovo, studying disciplines
"Intellectual Property"”, "Industrial Property and Patent Policy”, "Management of Innovation and
Industrial Property", "Protection of Intellectual Property".

The content of the textbook "Patent Law Aspects of the Protection and Commercialization of
Inventions" is also suitable for specialists working in practice and in the field of intellectual property due
to its theoretical and practical orientation.

2.3. YueOHO nmocooue

¥Y3. HuxonoBa-MunkoBa, B. (2022). Maprxume u msxnama peecucmpayus. Mapxa na

Eeponeiickus cvro3. Maopuocka cucmema 3a pecucmpayus na mapkume, 3narenctso ,,Exc-
[Ipec*, I'abposo, ISBN 978-954-490-741-9, 124 ctp.

MapxuTe ca equH OT IHUPOKO U3MOI3BaHUTE B TIPAKTHKaTa 0OEKT Ha MHTyCTpHaIHa cOOCTBEHOCT. Te
JOTIPUHACST KaKTO 32 KOMEpCHAIHM3alMsITa Ha OCTAHAINTE OOCKTH HA WHTENEKTyallHa W B YaCTHOCT
WHIyCTpHUaTHa COOCTBEHOCT, TaKa W 3a Pa3lO3HABAEMOCTTa U MU(EPCHIMAIMATA Ha MPOAYKTUTE Ha
nasapa.

Y4eOHOTO MOCOOME € HAacouYeHO KbM TECTBaHE Ha 3HAHWATA HA CTYAEHTHTE M YHUTATENHUTE II0
OTHOIIICHUE HAa HCTOPUYECKOTO Pa3BUTHE HA MApKUTEe W HaJaraHeTo MM KaTo MOIIeH (akTtop Ha
KOHKYPEHTOCTIOCOOHOCT 3a MankuTe U cpenuu npeanpustus (MCII) u Hamoxwiure ce Ha maszapa
cBeTOBHU KommnaHuH. [IpefcTaBenn ca BbIIPOCH, Ka3yCH U TECTOBE, CBbP3aHU C:

- W3MEHEHHUATa B 3aKOHOAATeNCTBOTO Ha PemyOmmka bbarapus B obnactra Ha MapKuTe U
XapMOHHU3ALMATA Ha HAIMOHAIHOTO 3aKOHOAATEJICTBO C PErHOHATHOTO U MEXKIYHAPOAHO
3aKOHO/ATEINICTBO;

- mpoueaypara o perucTpanms Ha Mapkute B bearapus, a chIo Taka U Ha MEXAyHapogHaTa
perucTpaius Ha MapKu;

- peructpanusTa Ha Mapka Ha EBpomnelckusi cbl03 M perucrpauusaTa Ha MapKd 4pes
Manpunckara cucrema.

ITo To3u HauWH, Ype3 NMPEIIOKEHOTO YUeOHO ChABPIKAHUE, POIECHT Ha 00yUeHHE Ha CTYICHTHUTE
aKIICHTHpA BbpPXY IIPAaKTHUUECKaTa CTpaHa Ha YIPABICHHUETO HA MapKUTE, Ype3 KOETO C€ Ch3AaBar
YCIJIOBHS 3a YIOBJICTBOPSABAHE MOTPEOHOCTUTE HAa ChBPEMEHHMSI OU3HEC.

YuebHoTO MOcobue ,,MapKuTe U TSIXHATA perucTparus. Mapka Ha EBpormeickust ¢bro3. Maapuicka
CHCTEMa 3a PEeTUCTpalUs Ha MapKUTe.* € MPEeIHa3HAYCHO 3a BCUUKU CTYACHTH OT CIECLHUATHOCTUTE Ha
Texuudyeckn yHHUBEpcHUTET — [abpoBO, W3yYaBamd IUCHUILIMHHU ,,JIHTEJIeKTyamHa COOCTBEHOCT,
»HIyCcTpHagHa COOCTBEHOCT W TMAareHTHA TMOJWTHKA“, ,MEHHI)KMBHT Ha WHOBAIUUTE W
MHIyCTpHajHaTa COOCTBEHOCT .

ChappkaHHeTO HAa Y4YeOHOTO TIOMAarajo € TOAXOAANm0 M 3a paboTemure B oOnactra Ha
WHTENeKTyaJIHaTa COOCTBEHOCT CIIELMAIFCTH, IIOPAIi HETOBara MPakTHYecka HaCOYEHOCT

Trademarks are one of the widely used objects of industrial property in practice. They contribute both
to the commercialization of other objects of intellectual and industrial property, as well as to the
recognition and differentiation of products on the market.
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The training tool is aimed at testing the knowledge of students and readers regarding the historical
development of trademarks and their imposition as a powerful factor of competitiveness for small and
medium-sized enterprises (SMEs) and established global companies. Questions, case studies and tests
are presented related to:

1. amendments to the legislation of the Republic of Bulgaria in the field of trademarks and the
harmonization of national legislation with regional and international legislation.

2. the procedure for registration of marks in Bulgaria, as well as for the international registration
of trademarks.

3. the registration of a European Union Trade Mark and the registration of trademarks through the
Madrid System.

Thus, through the proposed curriculum, the process of training students emphasizes the practical side
of trademarks management, which creates conditions for meeting the needs of modern business.

The training tool "Trademarks and their registration. European Union Trade Mark. Madrid System
for Registration of Trademarks" is intended for all students from the specialties of the Technical
University of Gabrovo, studying disciplines "Intellectual Property”, "Industrial Property and Patent
Policy", "Innovation Management and Industrial Property".

The content of the textbook is also suitable for specialists working in the field of intellectual property
because of its practical orientation.

nara: 12.09.2023 .

MMOIIHUC:

/rn. ac. n-p BennucnaBa Anexcanaposa HukonoBa-MunkoBa/
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